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ChALLEngEs
There was a time when the notion of being 
called a “geek” wasn’t meant as a compliment. 

smart is the new cool

t
he “geek” was per-
ceived as the loner 
who was passion-
ate about his stud-
ies, his grades, per-
haps even comics 
or science fi ction, 

all of which didn’t leave much time 
for social interaction. There were 
the computer geeks, the science 
geeks, the gaming geeks, the SciFi/
Trekkie geeks, and any of a dozen 
other labels.

Those days are long gone.

Stand out from the pack
It wasn’t an overnight transition, 
but with the widespread use of the 
Internet and wide-ranging social 
media tools amongst individuals of 
all ages and backgrounds, being tech 
savvy, educated, top of your class, 
and “geeky” is not only a recipe for 
future success, it’s now respected 
and admired. 

The modern scholar uses tech-

nology to improve their grades, to 
advance their careers, and to stand 
out from the pack. The modern 
scholar is eager to learn, whether 
it’s algebra in grade school, addi-
tional foreign languages outside 
of their typical school curriculum, 
or an advanced degree later in life. 
The modern scholar is no longer 
concerned with being perceived as 
a “geek” or as too smart, because he 
or she knows it will lead to a higher 
quality of life. 

Take Hollywood as an example. If 
you stop and think about the biggest 
blockbuster movies, and the char-
acters that have permeated every 
level of entertainment culture, it’s 
the guys like Joss Whedon, Kevin 
Smith, and JJ Abrams who grew 
up as “geeks” that have made this 
huge impact across all demograph-
ics. Who would have thought, even 
fi ve years ago, that 30 million people 
would go see a Star Trek movie? But 
Abrams made it cool for the masses.

And it’s not just movies and TV 
that have been imbued with this 
culture. Everyone needs to have 
the latest gadgets and technology, 
whether it’s for education, improved 
business techniques, or gaming and 
other pursuits. It’s as much a matter 
of style as it is substance.

The pioneers
Today, it is very encouraging to see 
that more and more individuals are 
identifying themselves with geek 
culture, and proudly so. We feel 
strongly that, at Wizard World, we 
are the pioneers of geek culture and 
have helped shape the changes we’ve 
witnessed over the past 20 years.

In the pages that follow, you will 
read about some of those changes, 
which technologies are in, which 
are out, and what’s next.

Gareb Shamus
ceo, Wizard World

gAreB shAmUs

editorial@mediaplanet.com
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SCAD is the first and only university in the 
United States to offer B.F.A., M.A. and M.F.A. 
degree programs in sound design for media.
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“the modern 
scholar uses 
technology to 
improve their 
grades, to 
advance their 
careers, and to 
stand out from 
the pack.”

TECHNOLOGY 
IMPROVES 
STUDENT 

PERFORMANCE
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Audio education for the 21st century

insight

A
t a time when 
every sector of 
the industry has 
been wracked 
by the endless 
tsunami of new 
technology, stu-

dents and educators need to deter-
mine which emerging and which 
established skills are essential to 
insure their survival. 

The issues and options are 
intense. Traditional proficiencies 
in recording, mixing and master-
ing music have been rocked by an 
unparalleled shift in recording 
methodology. More complex than 
the shift from analog tape to digi-
tal recording or the seismic down-
loading revolution, laptop record-
ing and mixing, coupled with the 
dramatic drop in technology costs 
and equipment size, and the shift 
to small, personal “vest-pocket” 
studios has radically changed our 
world. On the plus side, this meta-
morphosis, has introduced a new 
order of job categories and oppor-
tunities. Next generation students 
will build careers in: perceptual 
audio coding, virtual acoustics, 
forensic audio reconstruction, 
audio streaming, music informa-

tion retrieval, 3D audio research and 
video game sound development. 
These and other emerging audio-
related occupations are rapidly 
being added to the long-standing 
career goals of traditional record-
ing mixing and mastering. A degree 
is a prerequisite for any serious job 
applicant. Most studios won’t con-
sider an intern candidate without 
a BM, BA or BS. Knowledge is essen-
tial in our rapidly evolving industry. 
As a lecturer at universities around 
the country, and having designed 
teaching facilities for many leading 
schools, I’ve been a first-hand wit-
ness to this upheaval.

Having the right tools
To equip students for this new job 
market, schools are dramatically 
reformatting their curriculums 
and their teaching environments. 
NYU’s new $6.5 million, Stein-
hardt Center, a 7500 sq. ft. teaching 
and research complex, is focused 
on fields that simply didn’t exist 
ten years ago, such as Computer 
Music Cognition, Music Informat-
ics, Immersive Audio, Recording & 
Production Theory, and 3D Audio 
Research. What might appear as a 
traditionally designed audio teach-

ing control room is already 10.1 sur-
round ready. Not so much because 
the world has 10.1 surround sound 
content, but because immersive 
and experimental audio warrants 
these types of tools.

At the other end of the spectrum 
we’ve been involved in an on-going 
design/construction program for 
many of The Arts Institutes edu-
cational institutions. We recently 
completed a new 995 sq. ft. teaching 
studio for the Illinois Institute Of 
Art—Chicago. A customized ver-
sion of the dozen+ AI studios we’ve 
designed over the past few years, 
this new facility is already provid-
ing students with an optimal learn-
ing environment.

Teaching facilities require 
exactly the same level of acoustic 
and technical design excellence 
as professional recording studios. 
The primary design differences 
are those of scale. Teaching studios 
need to accommodate between ten 
and 25 students, all of whom require 
a line of site to the instructor as 
well as production equipment. 
Video cameras and large screen 
monitors have largely resolved that 
issue, but every installation pres-
ents its own unique set of design 
idiosyncrasies. The studios these 
students are studying in today 
require the same acoustic char-
acteristics of professional studios 
with the added complexities of 
teaching configurations. 

Continuing to flourish
A decade ago we began seeing the 
decline of the large-scale audio 
recording studio. This sad trend was 
manifested by the sale of NY’s Sony 
Studios and Hit Factory, two histori-
cally significant mega-studios in 
New York City. At the time we were 
concerned about the long-term via-
bility of our company, but over the 
past ten years we’ve been too busy 
to worry about it. Instead of viewing 
this trend as sad, we elected to view 
it as a long awaited metamorphous 
to a new content creation system. 
Environments to do work in fact, 
did not stop being needed, they sim-
ply changed their requirements. 
We have seen tremendous growth 
in the vest-pocket studio trend 
described above; we have upgraded 
many broadcast audio facilities to 
5.1, and this past January we actu-
ally completed a $6 million ‘destina-
tion’ studio in NYC. The studios and 
the projects continue to flourish. 
But today, more than ever, educa-
tion is the key to employment.

The future of professional audio education is being reborn on a 
daily basis in colleges and independent schools across the country. 

John Storyk
Architect/
Acoustician/
Co-principal, 
Walters-Storyk 
Design Group

“To equip 
students for 
this new job 
market, schools 
are dramatically 
reformatting their 
curriculums and 
their teaching 
environments.”

john storyk

editorial@mediaplanet.com

http://www.nescom.edu
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insPiRAtiOn
Question: How did a former child star bring math, fun, and learning 
together to help give children and parents a path to conquering math 
challenges and future life puzzles?
Answer: By using her math degree from UCLA, Danica McKellar has 
written three books thus far to make math relatable, practical and exciting. 

Danica McKellar makes 
math fun and accessible
After wrapping up her career as Winnie 
Cooper on the hit television show “The 
Wonder Years” and beginning college, 
Danica McKellar was unsure as to what 
she wanted to defi ne her. After she had 
excelled at a math class her freshman 
year, it was clear that math would have a 
role in this future distinction.

McKellar had struggled with math 
until seventh grade when a new teacher 
helped to lend a fun and exciting 
approach to open her eyes to the world of 

math. “I had always assumed I was just 
stupid when it came to math until my 
teacher made it fun and exciting.”

Lending confidence to others
Once graduating with a degree in math-
ematics, McKellar knew she wanted to 
put her performance abilities to good 
use and what better way than writing 
a book to encourage middle schoolers, 
and especially girls, to shine in math. 
“My real mission is to give girls the 
confi dence to think of themselves as 
smart…this will help them have self 

respect and will lead to better choices in 
life,” says McKellar.

Hope for the future
Through her three books, McKellar has 
added additional features to make math 
more fun and hopefully, to inspire self 
confidence and empowerment in a 
generation of up and coming women. 
“There are things like math horoscopes 
and math puzzles to make it seem 
friendlier and more accessible, we need 
to show these everyday situations to 
our children.”

McKellar adds, “Parents need to point 
out math in everyday life and do activi-
ties with their children to encourage 
their children that math is fun, be it at 
the grocery store when showing them 
unit price or anything else like that.” 
McKellar is currently working on a 
fourth book to further increase aware-
ness of how math can be entertaining.

Danica McKellar

tim rAdWAy

editorial@mediaplanet.com
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Price Information
Pre-Algebra . . . . . . . . . . . . .$49.95
Algebra 1  . . . . . . . . . . . . . . .$49.95   
Geometry  . . . . . . . . . . . . . . .$49.95
Algebra 2 . . . . . . . . . . . . . .$49.95
Trigonometry  . . . . . . . . . . . .$49.95
and Adv. Topics
Introd. Calculus  . . . . . . . . . .$49.95
Set of 6 Titles  . . . . . . . . . . .$219.95

www.mathtutor.com • (800) 521-4518

For Windows: XP, Vista, Win7

Award-Winning Math Learning Software.
Ideal for Self-Study.
“The MathTutor series is a model for what educational

software should be. It surpasses anything I’ve seen.”
–Dr. N. Carlson, Author and Educational Consultant

The ideal software for 
learning and mastering 

Grades 6-12 math.
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Considering a career 
transition—or having one 
thrust upon you by a pink slip 
heading your way?

Then now may be the perfect time 
to freshen up your career skills and 
credentials with an online course, 
certificate or even degree.

Perhaps you’re a parent return-
ing to the workforce after taking 
several years off with young ones 
and need to update your skills. Or 
you’re someone who started off in 
one career direction, but belatedly 
realized you’d much rather be fol-
lowing a different path. Maybe you 
love what you’re doing, but you’re 
ready to take it to the next level 
professionally—and you’ll need 
more schooling to do so. Or you’ve 
watched one too many co-workers 
get laid off, and you’re ready to make 
the leap from a dying industry into 
one with growth potential.

Updating your skills
When you’re at a career-transition 
point, one of the best ways to turn 
change into opportunity is by 

updating your professional skills. 
And one of the most popular and 
effective ways to do that is through 
online learning. 

Why has online learning become 
the go-to option for so many in the 
midst of shifting career directions? 
For starters, adults who are pursu-
ing college courses or credentials 
are often juggling full-time jobs and 
family commitments along with 
classes and coursework. Time is crit-
ical to these students, and for many, 
online programs have been what 
made further education possible.

Now, however, there’s an equally 
compelling benefit to online learn-
ing: the increasing focus among 

schools on market-driven courses 
and degrees. As they shift their 
offerings to better meet the needs 
of adult students, colleges and uni-
versities are now offering online 
courses, certificates and degrees 
that reflect the realities of career 
transition. 

“We’ve seen a substantial shift 
toward career-driven educational 
offerings—and a corresponding 
surge in student interest,” says 
Jason Steele from eLearners.com, 
a web resource that connects pro-
spective students with information 
about online education.

More schools now offer single 
courses for alumni needing to 
update their knowledge, certificates 
in new skill areas or cutting-edge 
degrees in fields that promise to be 
tomorrow’s job hot-spots, such as 
medical information, green tech-
nologies and cyber security. Given 
today’s unpredictable workplace, 
this may be the perfect time to get 
started on that career transition.

When considering a 
career transition, online 
learning can help

Enrollment in online 
learning increased 21 
percent, according to the 
2010 Sloan Survey of Online 
Learning, vastly outpacing 
the two percent growth in 
the overall higher education 
population. 

While many factors exist, there are 
five critical questions every stu-
dent should ask before enrolling in 
an online program.

Am I ready?

1 Prospective students should 
honestly assess their study 

habits and the time availability 
required to be successful in an 
online degree program. There is 
often a misconception that an 
online degree program is easy. This 
is not the case. Self-paced online 
programs require a great deal of 
self-motivation, discipline and 
organization from the student. 

What are the school’s 
qualifications?

2 First and foremost students 
should check to make sure 

the school they are considering is 
accredited by an accrediting body 
recognized by the U.S. Department 
of Education. Additionally, stu-
dents should look for any degree-
specific requirements from profes-
sional associations for the field 
they are interested in to ensure 
future employers will accept their 
degree. Information about the 
qualifications of the faculty, gradu-
ation rates and job placement rates 
within their field of study are also 
important.

How much student support 
is provided? 

3 Just because online educa-
tion is self-driven and self-

paced doesn’t mean students 
should be without support. “Qual-
ity programs have rich student 

support offerings, including a full 
staff dedicated to academic sup-
port and tutoring,” says Eric Juh-
lin, CEO of Stevens-Henager Col-
lege. “Size is also a factor. Just as 
with campus-based degree pro-
grams, online classes can be big or 
small; smaller classes tend to offer 
more support.”

Is there a “campus tour?”
Just like enrolling in a cam-
pus-based program, students 

who want to enroll online should 
take a tour of the campus, virtually 
of course. Students should find out 
if they can explore the “campus,” 
prior to enrolling. An easily naviga-
ble virtual library, accessible help 
desk and user-friendly software, 
tools and resources are key.

Are alternatives available?

5 Some students may need to 
experience an online class 

before enrolling in a full degree 
program. Those students should 
find out if it is possible to take 
classes in a hybrid format. Many 
campus-based classes are starting 
to have online components 
through online discussion boards, 
class wikis or even eTextbooks. 
Seeking out classes such as these 
will provide students a sneak peek 
at online education.

Kim Dority
Career coach and adjunct faculty  
member, University of Denver, Colorado

insight

testdrivecollegeonline.com

editorial@mediaplanet.com
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There’s no time like now to give your child the world
Language Stars has taught foreign language to more than 20,000 kids since 1998

Fun Foreign Language for Kids!

®

Inquire by phone  
at 866-55-STARS 
or visit  
languagestars.com!

•	 Dynamic,	native-speaking	teachers

•	 Full-immersion,	play-based	curriculum

•	 15	Chicagoland	locations

In this age of instant global 
communication, worldwide 
economic competitiveness, 
and challenges to our 
national security, it is 
critical that we rethink how 
important it is for Americans 
to be able to communicate 
with and understand the 
cultures of the people 
around the world.

While other nations are producing 
a citizenry that can communicate 
with others in their languages, the 
U.S. remains largely monolingual in 
its approach to education, as well as 
its approach to business, national 
security and international relations. 

As the only country that rou-
tinely graduates students from high 
school with the knowledge of only 
one language, it is imperative that 
the U.S. begin to look at a systemic 
way to make language education a 
central part of the American educa-
tion system as it is in other coun-
tries that consistently outscore us 
on international benchmarks in 
math and science. The place to begin 
is in the early years of a child’s edu-
cation. If learning another language 
at an early age has positive eff ects 
on students’ academic achievement 
in math and reading, why would we 
hesitate to make this part of every 
child’s academic career? 

Perspective through 
language learning
Launching our students into the 

global arena as monolinguals will 
only handicap them in their abil-
ity to interact with workers from 
other countries. To be successful in 
international business, we need to 
speak the language of our custom-
ers—and understand their perspec-
tives on the world. This can only 
be accomplished by learning their 
language. With the changing demo-
graphics in the U.S., this becomes 
just as much a domestic need as an 
international one. We have an obli-
gation to our children to prepare 
them for a world that is markedly 
diff erent from the one in which we 
grew up—it is our challenge and our 
responsibility to provide them with 
multilingual capabilities.

Unlike the language classes many 

Americans experienced in past 
decades, language learning in the 
U.S. has changed dramatically in the 
past twenty years. With the intro-
duction of the American Council on 
the Teaching of Foreign Languages 
(ACTFL) proficiency guidelines, 
along with the language profes-
sion’s national student standards, 
language educators have redefi ned 
the goals of language programs 
across the U.S. Instead of focus-
ing primarily on the grammatical 
structures of the language, teachers 
are now focusing on building stu-
dents’ communicative competence. 

Maximize your contribution 
in the global arena
Clear benchmarks defi ne what stu-

dents should know and be able to 
do in their linguistic and cultural 
capabilities. Local school districts 
as well as state education agencies 
are beginning to switch “seat time” 
for profi ciency measures as indica-
tors of student success and prog-
ress in their language learning. It’s 
a new era in language education 
and all of our students deserve 
an opportunity to develop com-
municative abilities in languages 
beyond English.

Research shows that while 
younger students have a greater 
facility at acquiring the pronun-
ciation and intonation of a new 
language, older learners can ben-
efi t from this experience as well. 
Especially if a learner has acquired 
a second language at an early age, 
learning a third or fourth language 
becomes easier. Our senior citizens 
can benefi t from learning a new 
language as well since exercis-
ing the brain is important to ward 
off  degenerative illnesses such as 
Alzheimer’s.

It is critical that the U.S. develop 
a strategic plan and national lan-
guage policies to ensure that all 
Americans have the opportunity 
to maximize their contributions 
in the global arena by learning lan-
guages beyond just English.

EXPAND YOUR VOCABULARY, 
EXPAND YOUR HORIZONSfUn learning tip

BArBArA mondloch

ActFl president

editorial@mediaplanet.com

FUTURE COMMUNICATORS. If learning another language at an early age has positive 
effects on students’ academic achievement in math and reading, why would we 
hesitate to make this part of every child’s academic career?  Photo: istockPhoto.com 

Gogo’s Crazy Bones are the color-
ful, collectible kids toy, not only 
used for their endless gaming 
possibilities, but also their abil-
ity to improve kids’ learning and 
essential skills.Created for kids 
ages four to 13, Gogo’s Crazy Bones 
can become a key component to 
developing skills. 

Research suggests that play is 
important in promoting healthy 
child development. According to 
the American Academy of Pediat-
rics (AAP), play is vital in develop-
ing the whole child because it con-
tributes to one’s cognitive, physi-
cal, and emotional well-being. 

Gogo’s Crazy Bones make 
learning fun both in-person and 
online (gogoscrazybones.com). 
While playing Gogo’s games 
such as knock-out and bowling, 
kids are continually practicing 
math skills and strategizing as 
well as developing spatial and 
kinesthetic awareness. While col-
lecting Gogo’s and trading with 
friends, kids develop negotiation, 
social and language skills.

Gogo’s Crazy Bones are a great 
way for kids to stay sharp this sum-
mer, all while having a great time!

http://www.languagestars.com
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www.excel-ente.com

intuición  aceleración  precisión+ +

773 · 332 · 9586

for students about to start their first year
and 'shaky' students in or approaching their 2nd year

Give them an edge for fall. And beyond.

SUMMER  SPANISH

· MONDAY - THURSDAY FOR 3 WEEKS

· 9:30 AM - 1:30 PM

· PRINTERS ROW IN DEARBORN STATION

· 4-6 STUDENTS, AGES 13-16

· TUITION $1,180

· JUL 11 - 28  JUL 25 - AUG 11  AUG 1 - 18OR OR

· 30-MIN CHAPERONED LUNCH BREAK

Don't just learn a language. Live it.
Nothing impacts language learning like studying abroad for a semester, summer, or year while earning college credit.

www.IESabroad.org/language

Learning a language [redefined]

insight

Can social media affect the 
way we learn languages? It 
can in a powerful way, but 
it won’t substitute proven 
teaching techniques. 

High-quality and reliable learning 
material created by teaching and 
didactic experts and keeping moti-
vated are the key factors. 

That does not mean students 
have to sit in a classroom to learn 
a language. Self-directed learning 
works. Even more so using modern 
technology that make self-directed 
learning e.g. in an interactive online 
lesson fun and fruitful.

New approaches
From experience we know that 
it takes multiple platforms and 

approaches to make learning a suc-
cess. We started out with an online 
language learning product that 
put as much focus on community 
learning—users teach users as in 
self-directed interactive learning —
online lessons that are professional 
and engaging. We learned quickly 
that our users need structure. They 
want help from experts. So we 
decided to put most of our focus on 
interactive expert learning material 
and use community features purely 
as motivation booster. 

And this is where the true social 
media power is—it helps motivate 
and engage. When people learn a 
language by themselves they hardly 
ever manage to follow through. It’s 
like working out. Most people fi nd 
themselves not going to the gym 

anymore after the novelty wears off . 
The greatest learning material can-
not provide continued motivation. 
What can? 

Staying connected 
and motivated
In sports, teaming up with others, 
competition or working on a com-
mon goal, such as a marathon, helps 
to stay motivated. Motivation in lan-
guage learning works the same way. 

Creating a study group, competi-
tion or common goal environment 
has been hard to mirror in self-
directed learning, so far! There is a 
vast potential in social media to cre-
ate this and boost motivation. Social 
media components integrated in 
modern learning platforms can let 
people publicly take on challenges 

for example via Language apps, 
let them alert each other if they 
fall behind or let them share their 
learning successes for example via 
a Facebook or Twitter status. 

So, integrating social media in a 
useful way is way more complicated 
than just connecting people and 
telling them to share. We need to 
fi nd out how to tap into the incred-
ible resources of involvement and 
motivation from the social network-
ing point of view and we need to fi nd 
out which tools work best. It is still 
a challenge but once we built a real 
social media learning environment, 
it will be a major breakthrough.

mArkUs Witte

managing director, babbel.com

editorial@mediaplanet.com

social media in language 
learning has the power to motivate

KNOWING 
OTHER 

LANGUAGES 
IMPROVES JOB 

PROSPECTS
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Social media has become an important part of our 
life. We message on Facebook, we share our location 
on foursquare, we tweet our latest thoughts.

Don’t miss!

■ Everyone who graduates from 
college in this country should 
have a basic understanding of the 
world beyond our shores and be 
profi cient in a foreign language.
■ At least one million American 
college students—four times the 
current number—should study 
abroad each year in high quality 
programs around the globe and 
for academic credit.
■ International students and 
scholars who wish to pursue 
their academic objectives in our 
country should be able to do so, 
and we should ensure that they 
feel welcome in our midst.
■ International exchange and 
volunteer-service programs 
should be signifi cantly increased, 
and Americans should be chal-
lenged by renewed calls to inter-
national service for the sake of 
their country and the world, as 
President Kennedy did nearly 50 
years ago. 

nAFsA: AssociAtion oF 

internAtionAl edUcAtors

editorial@mediaplanet.com

http://www.excel-ente.com
http://www.iesabroad.org/language


MBA
M.S. Entrepreneurship

M.S. Management Information Systems
M.S. Telecommunications Management

Graduate Certifi cate in Business Data Mining
Graduate Certifi cate in Information Assurance

B.S. Degree Completion Programs in 
General Business and Management

Graduate programs in the Spears School 
of Business at Oklahoma State University are 
designed for people like you—people who 
are going places. Our diverse programs and 
competitive tuition rates, including a reduced 
rate for active duty military, can provide the 
education you need to pursue your passion. 

Invest In Your Future
via distance learning

Manage Uncertainty.
Drive Innovation.

Rise to the Top.
ANNOUNCING THE FIRST 

EXECUTIVE PH.D.  IN BUSINESS
Today’s business world requires high-impact 
solutions to complex problems. The ability to generate 
those solutions require leaders who can drive innovation 
across organizations.

OSU’s Executive Ph.D. in Business develops these essential 
skills in senior executives. As a major American univer-
sity, Oklahoma State is the fi rst university to offer this 
groundbreaking degree. 

OSU has paired leading faculty members with a curriculum 
steeped in cutting-edge business science and practice.

The Executive Ph.D. in Business is tailor-made for the 
demanding schedule of today’s executives and contains all 
the rigor of a traditional Ph.D. program. Unique courses 
are delivered in an executive format, allowing students 

to continue their careers while pursuing the Executive 
Ph.D. in Business full-time.

Developing leaders 
to drive change across 

organizations is what we do.

Accredited by the Association to 
Advance Collegiate Schools of Businessspears.okstate.edu | (866) 678-3933

Oklahoma State University

http://www.spears.okstate.edu

