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Fixed VariableHalf & Half

The You’re the Boss™ Mortgage.
Choose from three delicious rates. 

3.65 % 1 2 .10 
% 32 .85 % 2

Now you call the shots. Choose from a fi xed or variable rate, or get the 
best of both worlds with our Half & Half™ Rate. Put extra money in your 
mortgage and take it out when you need it. Sweet deal, huh?

To learn more or arrange a visit from a Mobile Mortgage Specialist, 
visit www.coastcapitalsavings.com or call 1.877.517.7849.

Rates refl ect a 5-year term. Mortgage rate and approval based on risk profi le. Interest rate effective May 30, 2011 and subject to change without notice. High ratio mortgages, non-residential mortgages and non-owner occupied properties are not eligible. If fees and/or charges 
apply, the Annual Percentage Rate (APR) could increase. 1 APR, on a 5-year closed fi xed rate term, compounded semi-annually. 2 Initial interest rate and the APR on a 5-year closed term, calculated monthly. This is a variable rate product which will fl uctuate with 
Coast Capital Savings’ prime lending rate. 3 Initial interest rate and the APR on a 5-year variable convertible, closed mortgage, calculated monthly. This is a variable rate product which will fl uctuate with Coast Capital Savings’ prime lending rate.
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“Property Virgins” host Sandra Rinomato 
dishes up a dose of reality
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Take your pick
Find your perfect 
mortgage option

Should I refi nance?
The benefi ts of 
changing things up

June 2011

FOR PICKING YOUR 
BEST MORTGAGE 

OPTION

3
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https://www.coastcapitalsavings.com/Personal/
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Purchasing a home is one of the largest financial decisions 
facing Canadians today, and one that many may not feel 
qualifi ed to make. Fortunately, there are many options 
available to help would-be home owners fi nd their fi t.

“It used to be that if you 
wanted a mortgage, your 
only choice was to get a 
variable rate or lock in for 
a longer term.”

WE RECOMMEND

PAGE 6

Keep tabs on rising rates p. 2
It’s a question of when, not if, rates will rise.

New government, new rules p. 7
How will new approval standards affect you?

Canadians have been tempted 
in recent years with exceedingly 
low interest rates, but with an 
improving economic outlook, 
the signs are all there for the 
Bank of Canada to increase its 
overnight rate, which currently 
stands at one percent. 

There was some speculation that this 
would happen in April, but with the fe-
deral election that was put on hold, 
and while some economists still think 
there’s a possibility the Central Bank 
will increase its rate in July, others 
aren’t so sure given a number of geo-po-
litical factors that may temper the Ca-
nadian economy. 

Prepare for the unevitable
“It’s not a question of if, but when rates 
will rise,” says Cameron Muir, chief eco-
nomist with the BC Real Estate Board. 
“It’s extremely likely that the Bank will 
increase its rate in the latter half of the 
year, but with the high dollar and an 
economy that is still sputtering along, 
and some uncertainty in Europe and the 

U.S., there is little incentive to raise ra-
tes at the moment.”

When the Bank of Canada’s overnight 
rate moves up and down, so too does 
the Prime Rate, which impacts those 
with variable mortgage rates, and un-

secured lines of credit. Long-term, fi x-
ed mortgage rates key o�  the Bond Mar-
ket, and thus are not directly a� ected 
by the Bank of Canada rate, though Mu-
ir sees a gradual normalization of tho-
se rates over the next two years. He sug-
gests that the fi ve-year posted rate will 
be about 6 percent by the end of 2011, and 
maybe increase to 6.5 percent sometime 
in 2012.

Incremental increases
 Benjamin Tal, CIBC’s deputy chief eco-
nomist, echoes Muir’s projections and 
adds that because Canadians are high-
ly leveraged, interest rates won’t rise too 
rapidly or it would have a drastic impact 
on the consumer industry. “We’re car-
rying a lot of debt,” Tal says. “And while 
small increases in interest rates won’t 
cause people to default on their loans, 
they will be paying more in debt servi-
cing and less on other things.” 

It’s expected that the higher inte-
rest rates will cool the housing mar-
ket somewhat, and slow the economy, 
which is a good thing. If the economy 
grows too fast, infl ation can be a pro-

blem, forcing rates even higher. “Infl a-
tion in Canada has crept up in recent 
months,” says Muir, “but if you look at 
core infl ation, taking out the cost of en-
ergy and food, it’s still relatively low.” Yet 
another sign that interest rates aren’t 
likely to rise sharply.

Tips for Consumers
 ■ Don’t count on your home for savings. 

Canadians have been lulled in recent 
years into becoming passive savers, re-
lying on the value of their home as sa-
vings. People need to become active sa-
vers and start putting money aside.

 ■ Reduce reliance on debt, because in-
terest rates will rise.

 ■ Many economists think that we’ve 
reached the bottom of where interest 
rates will go, which means that if your 
mortgage is coming up for renewal and 
you are considering a new home, you 
might want to take a hard look at a fi x-
ed rate to insulate yourself from any 
increases. 

Keeping tabs on rising rates

TIPS

Get it while it’s good

1 Interest rates are currently sit-
ting at historic levels, which 

should help you more easily obtain fi -
nancing—as well as save you a signifi -
cant amount of money throughout 
the term of your mortgage.

Prime percents

2 Right now, borrowers can lock 
into a fi ve-year mortgage below 

3.5 percent. In 2001, you would have 
locked in at around 7 percent. In 1982 
it would have been 18 percent.

Cold hard cash

3 The cash-back option has been 
available for quite some time, 

but never at the record low interest 
rates that we have today.

The time is now

4 Balanced markets don’t last 
long, so it’s important to look at 

your options before interest rates and 
home prices rise.

Don’t get locked 
down
Take your pick of 
today’s mortgage 
options.

CHALLENGES

A changing reality for 
home owners

E
conomic circumstanc-
es around the world over 
the past few years have 
brought focus to mortga-
ges and lending practices, 
including here in Canada.  

Although our coun-
try did not su� er the same challenges 
as others, we nevertheless experienced 
change in the way mortgages are under-
written.  

Stricter borrowing rules
The main changes are related to insu-
red mortgages—those where the mort-
gage is more than 80 percent of the va-
lue of the home.  Maximum amortiza-
tions were lowered from 40 to 35 years 
and then again from 35 to 30 years.  Insu-
red mortgages are also required to have 
a minimum down payment of 5 percent.  
Qualifying for a variable rate mortgage 
or a mortgage with a term of less than 
fi ve years, now requires qualifying assu-
ming a payment based on the fi ve-year 
fi xed posted rate.  Changes to the mini-
mum credit scores were also introduced.  
For borrowers that wish to refi nance, 
they can no longer borrow more than 85 
percent of their home value.  In addition, 
investment or rental property purcha-
ses can no longer be funded unless there 
is a 20 percent down payment.

These changes were measured and 
prudent, and will work to ensure main-

tenance of a healthy mortgage market 
in Canada.  The changes will also o� set 
the impacts of the historically low inte-
rest rates which, over the past two years, 
had made it easier for individuals to 
qualify for larger mortgages.

Increasing payment options
 Lenders  continue to develop new pro-
ducts and features for Canadians.  Bor-
rowers have options to pick open or clo-
sed mortgages, variable rate, fi xed rate 
or a combination of fi xed and variable.  
They can also add a secured line of cre-
dit to their mortgage.  Lenders also o� er 
a variety of prepayment allowances and 
options to increase regular payments, 
which can greatly impact costs to bor-
rowers should they need to change their 
mortgage contract.   Consumers can also 
choose from a number of payment fre-
quencies.  

Lenders also provide options to port 
(take your mortgage with you to a new 
property) or have your mortgage assu-
med (a buyer takes over your mortgage 
when you sell your home), but condi-
tions for these features vary across len-
ders.

Buying a home or obtaining a mortga-
ge also leads to other considerations.  Li-
fe and disability insurance needs should 
be assessed to ensure borrowers have 
the support they require should health 
issues arise.  Estate planning needs 

should also be considered with any 
changes to your home circumstances. 

Banking on a big decision
Purchasing or refi nancing a home is 
the most important fi nancial decisi-
on a consumer is likely to make.  With 
the complexities of the mortgage mar-
ket, it is important that consumers re-
search as much information as pos-
sible.  To help assess their options, bor-
rowers should work with mortgage 
professionals. 

There are two ways to get a mortga-
ge in Canada—from a lender directly 
or from a licensed mortgage professio-
nal.  When dealing with a lender direct-
ly, they are able to o� er consumers a va-
riety of products from their particular 
institution; licensed mortgage brokers 
are similar to insurance brokers and ha-
ve the ability to o� er consumers mort-
gage products from many di� erent len-
ders including credit unions, trust com-
panies and fi nancial institutions. 

 Purchasing a home for the fi rst ti-
me, taking out equity for invest-
ment or pleasure or refi nancing a 
home are important fi nancial deci-
sions.  Making the wrong or uninfor-
med mortgage choice can cost thou-
sands of extra dollars.  Borrowers 
need to ensure their buying decisi-
on is an educated one by using the 
services of a mortgage professional.

Geoff Parkin
President,
MBABC

Picking a mortgage
 ■ Understanding each step of the 

mortgage process is key to ensur-
ing the biggest investment of your 
life is the right one for you. The-
re is no substitute for being prepa-
red. Educate yourself and get the 
facts you need to make the right 
mortgage decision and increase your 
home buying confi dence.

The first steps
 ■ Know your credit score.
 ■ Save for a down payment.
 ■ Learn key mortgage terminology.
 ■ Determine how much you can 

a� ord.
 ■ Get pre-qualifi ed.
 ■ Talk to a mortgage professional.

MY BEST TIPS

KEN DONOHUE

editorial@mediaplanet.com

Cameron Muir
Chief Economist,
BC Real Estate Board

“It’s not a 
question of if, 
but when the 
rates will rise.”

RESEARCH 
YOUR OPTIONS 

AS MUCH AS 
POSSIBLE

RESEARCH 
YOUR OPTIONS 
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Vancouver Sun Special Feature

Introducing the 
Vancity Saver’s Mortgage.

3.64%*

5-year fi xed

Talk with a Vancity Mobile Mortgage Specialist. Call us at 604.877.7000 or 1.888.Vancity (826.2489)
Visit one of our branches or vancity.com/saversmortgage 

What if your mortgage could help you become a dedicated saver? Now the Vancity Saver’s Mortgage off ers you one of the lowest 5-year fi xed rates, so you can save 
to get ahead and reach your fi nancial goals sooner. Maybe you’ll save for a well-earned vacation, your child’s education or a more comfortable future. The Vancity 
Saver’s Mortgage will help you save up, while you pay down your biggest investment.

*The annual percentage rate (APR) is compounded semi-annually, not in advance. The APR is for a mortgage of $100,000 with monthly payments, a 5-year fi xed term, a fi xed rate, and a 25-year amortization. APR assumes no fees apply. You may be required to pay additional fees, which would increase your 
APR. Rates subject to change without notice. Terms and conditions apply. See staff  for details. Image used and altered with permission of the Bank of Canada.

What if your mortgage helped 
fund what’s around the corner?

*Some Conditions apply. Legal fees, appraisal fees, inspection fees to a maximum of $1,500 or $1,500 cash. The Annual 
Percentage Rate (APR) is for a mortgage of $100,000 with monthly payments and a 25-year amortization, assuming no 
fees apply. If fees and/or charges apply, the total Cost of Credit and APR would increase. Offer and rate may be changed, 
extended or withdrawn at any time without notice. Available O.A.C.

With FREE appraisal, FREE  
legal, and FREE inspection fees... 
or $1500 CASH*!  

Introducing the  
myStyle™ Mortgage Package

Talk to us today!
1.888.440.4480  
prospera.ca

https://www.vancity.com/
https://www.prospera.ca/
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Purchasing your fi rst home can be a daunting experience 
and fraught with confl icting advice. Host of “Property 
Virgins” Sandra Rinomato counters this by o� ering 
fi rst timers a dose of reality.

Serving up fresh 
advice for fi rst timers
Be willing to make sacrifi-
ces, temper expectations and 

ask yourself what is truly im-
portant—that’s the advice San-
dra Rinomato, real estate guru 
and host of the popular HGTV 

show “Property Virgins”, has for 
first-time home buyers. 

Along with her lively and dyna-
mic personality, Rinomato brings 
more than 15 years of experience 
in real estate, as she helps pro-
perty virgins find their first ho-
me. After 130 episodes, it is still 
one of HGTV’s most popular 
programs. 

A dose of reality
While Rinomato can get just as ex-
cited about finding a home as her 

clients do, she’s not afraid to offer up 
some blunt advice for them. If their 
wish list is out of whack with reality, 

she tells them straight up. “In Toron-
to for example, where I live, everyo-
ne wants to be within walking dis-
tance of the subway,” she says. “Well, 
if your budget is $350,000 and you 
don’t want to live in a condo, then 
it’s probably not going to happen.” 

Rinomato says that many first-
time buyers often have a distorted 
perception of what neighbourhood 
they can live in and the type of house 
they can afford. This is because they 
haven’t had a lot of experience in re-
al estate, or toured a lot of homes, or 
may not have had the guidance of an 
experienced realtor. 

Firm up your finances
But her first piece of advice for any 
prospective buyer is to get a cre-
dit check long before you even start 
looking at homes. It’s important to 
correct any errors that may exist 
on your credit before applying for a 
mortgage. Next she suggests using 
the services of a mortgage consul-
tant, who will not only help naviga-
te the myriad of choices in choosing 
the right mortgage, but can also help 
manage your credit, and consolidate 
it if need be, so that you can put your-
self in the best position when you do 
apply for a mortgage.  “One of the big 
injustices is that we don’t do a good 
job at teaching young people how 
to manage credit,” Rinomato says. 
“Banks in Canada are very prudent, 
which is one of the reasons we didn’t 
have the kind of banking collapses 
we saw in the U.S.—but it means that 
banks will only lend so much, and if 
you have car and other personal lo-
ans, that will impact the amount of a 
mortgage you can get.” 

Keep your cool
While many first-time buyers can 
often be influenced by emotion, Ri-
nomoto encourages prospective 
buyers to take a deep look at their 
values and determine what is truly 
important.  “A lot of people don’t un-
derstand this, but people need to ask 
themselves if the granite counter-
tops, stainless steel appliances and 
beautiful art are necessary, or is this 
about trying to impress others?” she 
says. “There’s a sense among ma-
ny young buyers that they want all 
of this now and aren’t prepared to 
set some of these aside as goals and 
work toward them.” 

Before buying a home, Rinomato 
coaches her clients to look at how 
they will use a property, and not to 
underestimate the commute to work. 
“Maybe that extra bedroom isn’t as 
important as you first thought, and 
by compromising on that, it means 
you can live closer to work or closer 
to your friends and family,” she says. 
“But I’ve learned that my opinion 
means nothing. I give people the in-
formation and then let them decide.”

LEADER TO LEADER

 KEN DONOHUE

editorial@mediaplanet.com

INSPIRATION

BE REALISTIC 
ABOUT THE 

EXPECTATIONS 
FOR YOUR 

PRICE POINT

BE REALISTIC 
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TIP

 ■ Get a credit check and correct 
any errors that may exist.

 ■ Know how your finances and 
credit will affect your mortgage.

 ■ Use the services of a mortgage 
consultant.

 ■ Take the time to consider the 
things that you truly want in a new 

home.
 ■ Be open to compromise.
 ■ Think about how you will use the 

property, especially important if a 
couple are buying a home for the fi rst 
time.

 ■ Don’t underestimate the 
commute to work.

TIPS

Studio

Type Mgr.

Proofreader

Print Mgr.

Art Director

Copywriter

Creative Dir.

Acct. Mgmt.

Client

BY DATE

PRODUCTION NOTES
Art Director:
Copywriter:

Print Mgr:
Client Serv:
Color/B&W:

Fonts:

LASER%

PDF

Typesetting: Optic Nerve

This advertisement prepared by PUBLICIS

APPROVALS

• IMAGES ARE LINKED TO ELEMENTS/HI-RES
• IMAGES ARE VECTOR BASED

DUE DATE: APR 14, 2011

CIBC
MORTGAGE APR-JUN NWSP
CIB_11143
0199I-11M/85694

VANCOUVER SUN

 

9.09" X 12-13/16"

J. FINN
J. GARBUTT
B. BANIGAN
A. HERBERMAN
4C NAA
Frutiger

LAYOUT

0
REVs

3

8

Date:
Designer/Studio Artist:

APRIL 5, 2011
JM/TW/SM

AD NUMBER:

CIB_N_11_143G_
MORTGAGES

Client:
Project:

Docket No.:
CIBC No.:

Title:
Pubs:

Live:
Trim:

Bleed:

1Wealth Builder Mortgage is an option available only on 5-year fi xed rate and Variable Flex closed mortgages of $75,000 or more. Cash back must be deposited to a CIBC deposit account. Up front cash back 
amount is repayable if mortgage is discharged, transferred or renewed before maturity date. Other conditions apply. 2Variable rate for Variable Flex Mortgage in effect March 31, 2011; variable rate based on 
CIBC Prime and may change at any time without notice. ®/TMRegistered trademarks of CIBC. “CIBC For what matters.” is a trademark of CIBC. 

Get a 5-year mortgage with a great 
low rate that will help you build 
thousands in extra savings with 
money up front and ongoing over 
the term of your mortgage.

Switch to a 
mortgage that 
helps build 
 your savings.

CIBC Wealth Builder
 MortgageTM

Conditions apply. Visit any branch, 
cibc.com/buildthousands or call 1 800 465-CIBC (2422).

Scan this code to fi nd out how your 
mortgage can help build your savings.

r mortgage with a great
t will help you build
n extra savings with 
ront and ongoing over 
your mortgage.

TM

Build 

THOUSANDS 
in savings1.

 2.85%

Variable Flex Mortgage®2

APR

CIB_N_11_143G_Mortgages.indd   1 4/14/11   6:17 PM

“One of the big 
injustices is that we 
don’t do a good job 
at teaching young 
people to manage 
credit.”
Sandra Rinomato
Host,
Property Virgins

https://www.cibc.com/ca/mortgages/index.html
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An Accredited Mortgage 
Professional (AMP) Will Help

• Find the best mortgage solution for you

• Explain all of your options

• Provide mortgage peace of mind

Visit caamp.org to  
find an AMP near you

Canadian Association of Accredited Mortgage Professionals
Association Canadienne des Conseillers Hypothécaires Accrédités

Does your mortgage broker 
have the AMP™ Advantage?

CAAMP 180482 AMP Consumer Ad 11.333x6.887EN.indd   1 31/05/11   12:18 PM

Moving into a new home 
brings with it a grocery list of 
things to worry about—but 
one of the biggest concerns 
for today’s homebuyer is 
finding the right mortgage. 

Mortgage brokers act as a liaison bet-
ween lenders and the homeowner, 
negotiating payment methods for 
their client and helping select the 
best interest rates. In turn, the lender 
pays the broker a referral fee. 

Sound like tricky business? Not 
if it ends up saving the homebuyer 
money. All mortgage brokers in Bri-
tish Columbia are licensed by the Fi-
nancial Institutions Commission of 
BC. But before snapping up the fi rst 
mortgage broker you fi nd, follow the-
se tips for getting that perfect match.

 ■ Mortgage brokers should have an 
established place of business showing 
their commitment to the industry. 

 ■ Mortgage brokers should carry a 
wide array of products from inde-
pendent sources to “the big guys” 
and should be well-versed in the 
consumer’s needs.

 ■ And, most importantly, pick-
ing a mortgage broker is choosing 
someone you can build a strong 
interpersonal rapport with.

DON’T MISS!

Prompt response.
Qualifi ed advice.

 Ongoing market updates.

This could be the best call you make today!

604.351.1253
www.ourmortgageexpert.com

dustan@ourmortgageexpert.com

Your mortgage planning starts here.

Dustan Woodhouse
AMP Accredited Mortgage Professional

2

1. Sandra on the set of her 
show “Property Virgins”.
2-3. Posing in front of one 
of the home she helped a 
first-time home buyers 
purchase.

PHOTOS: HGTV

3

1

 ANDREW SEALE

editorial@mediaplanet.com

info provided by MCAP

What you need to 
know about 
mortgage brokers

INSPIRATION

http://www.ourmortgageexpert.com
http://www.caamp.org/
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INSIGHT

Building a new life can be hard. 
                   Getting a mortgage doesn’t have to be.

Home Trust has been helping Canadians get the credit they deserve for over 30 years.  
Whether you’re new to Canada, self-employed, or rebuilding your credit, talk to your broker 
to find out how you can get what you deserve.  

Home Trust 

Your One-Stop Mortgage Lender 

Mortgages     Visa Cards     Deposits
®

HOME TRUST

HOME TRUST
® Registered trademark of Home Trust Company

. .

C M Y K
CREATIVE: HomeFLEX
DATE: June  2011

ITEM: Van Sun
SIZE: 6.72" x 6.887"

*Some conditions apply. The Annual Percentage Rate (APR) is compounded semi-annually, not in advance. The APR is for a mortgage of $100,000 with monthly payments and a 25-year amortization, assuming no fees apply. 
If fees and/or charges apply, the total Cost of Credit and APR would increase. Offer and rate may be changed, extended or withdrawn at any time without notice. Available O.A.C.

Ultimate mortgage flexibility.�  
Built-in rate protection.�
HomeFLEX™

3-Year Fixed Rate OPEN Mortgage 
3.99%*

Finally...a mortgage that meets all your expectations.  
Talk to your local NSCU mortgage specialist today.

604.982.8000  |  1.888.713.6728  |  nscu.com/HomeFLEX

VANCOUVER BURNABY WEST VAN NORTH VAN SQUAMISH WHISTLER PEMBERTON

Don’t get locked down—
take your mortgage pick
It used to be that if you wanted a 
mortgage your only choice was 
to get a variable rate or lock in 
for a longer term. 

But given the competitive nature of the 
fi nancial services industry and a com-
mitment to wanting to meet the needs 
of customers, a host of new and unique 
mortgage products are being introduced 
regularly. “We’ve launched more new 
products in the last three to four years 
than we have in the past decade,” says 
Katie Archdekin, head of mortgages for 
BMO Bank of Montreal. 

 Mixer mortgage
Do you wish that you and your roomma-
te weren’t renting and you could own a 
place instead? It’s easier than you ima-
gined with Vancity’s Mixer Mortgage, 
which was designed so more people can 
a� ord to buy a home, especially in Met-
ro Vancouver. The Mixer allows people—
friends, roommates, family—to share a 
mortgage. A mortgage consultant walks 
the applicants through a checklist and 
will refer to them to a lawyer for a co-
ownership agreement. “This can be the 
thing that helps someone buy a home,” 
says Ryan McKinley, Vancity’s mortga-
ge development manager. “Two room-
mates renting in downtown Vancouver 
probably can’t a� ord a $500,000 condo 

on their own, but with this, each could 
put 5 percent down and have a mortga-
ge for $250,000.” Adding to the fl exibili-
ty is that the mortgage terms can be dif-
ferent for both parties. One could choo-
se a variable rate, while the other a fi x-
ed rate, or even di� erent amortization 
periods.

Looking ahead
Have you ever locked your mortgage in-
to a long-term rate and then regretted it, 

wishing that you had gone with a va-
riable rate? Vancity’s FutureFit allows 
you to split up your mortgage into va-
riable and fi xed rates, so you’re not as 
exposed if rates increase.

You’re the boss
You’ve always wanted to be the boss. 
Now Coast Capital lets you be the 
boss of your mortgage. Don’t want to 
be tied into a fixed rate, but you don’t 
want the uncertainties of a variable 
rate? Try the Half & Half Rate, which 
is lower than a fixed rate, but won’t 
rise (or fall) as a variable. If the pri-
me rate changes, then your rate will 
only change by half as much. Have 
you ever wanted to put a little extra 
money on your mortgage? Go ahead, 
you’re the boss.

Eco  smart
Everyone wants to be environmen-
tally friendly. In fact, in a survey com-
missioned by BMO Bank of Montreal, 
89 percent of Canadians believe it’s 
important to have an energy efficient 
home, and almost half plan to make 
energy efficient upgrades to their ho-
me. This is what led BMO to introdu-
ce the Eco Smart Mortgage. To qualify 
for this full-featured mortgage with 
a discounted rate, your home must 
meet the requirements in the Eco 

Smart Checklist, and be confirmed by 
a third party appraiser. 

Financial institutions have come to 
understand that everyone’s needs are 
different, and in response have crea-
ted some very unique mortgage pro-
ducts. And while finding the right 

mortgage may feel overwhelming, 
using the services of a mortgage bro-
ker can ease a lot of those worries. 

Choosing the wrong mortgage can cost you thousands 
of extra dollars.
If you’re not using an MBABC broker – you should be.

MBABC mortgage brokers:
a Work for you, not the lender

a Shop dozens of lenders to find the right mortgage for you

a Explain all your financing and refinancing options

a Are financial specialists who partner with you over the long term

a Provide you with mortgage peace of mind

And the best part?  You don’t pay them. The lender does.*

MBABC….THE voice of the mortgage industry in BC.

Visit mbabc.ca to find 
a broker near you.

* Under certain circumstances a fee may be charged.

KEN DONOHUE

editorial@mediaplanet.com

ALWAYS ASK 
FOR AN EXPERT 

SECOND 
OPINION

ALWAYS ASK 

3
TIP

Ryan McKinley
Mortgage Development Manager
Vancity

“This can be 
the thing that 
helps someone 
buy a home.”

http://www.hometrust.ca/
https://www.nscu.com/
http://www.mbabc.ca/
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Deciding whether or 
not to refi nance 

As the debt crisis continues to 
roll across Europe, one can’t 
help but look to fortune on the 
home front.

It would be absurd to say the reces-
sion wasn’t felt throughout most Ca-
nadian households, but the economic 
crises’ e� ects in Canada were diluted 
compared to many countries thanks 
to stability in the housing market.

The power of prudence
Riding on the back of their recent 
shift from minority to majority go-
vernment, Harper’s Tories have fully 
instated changes to the mortgage in-
surance guarantee framework.

“Canada’s well-regulated hou-
sing sector has been an important 
strength that allowed us to avoid the 
mistakes of other countries and hel-
ped protect us from the worst of the 
recent global recession,” says Canadi-
an Finance Minister Jim Flaherty in a 
press release highlighting the chan-
ges. “The prudent measures announ-
ced today build on that advantage by 
encouraging hard-working Canadian 
families to save by investing in their 
homes and future.” 
The new measures include: reducing 
the maximum amortization period 
to 30 years from 35 years for new go-
vernment-backed insured mortga-
ges with loan-to-value ratios of more 
than 80 percent; lowering the maxi-
mum amount Canadians can borrow 
in refi nancing their mortgages to 85 
percent from 90 percent of the value 
of their homes; and withdrawing go-
vernment insurance backing on lines 
of credit secured by homes, such as 
home equity lines of credit.

Setting the standard
Jim Murphy, president of Canadian 
Association of Accredited Mortgage 
Professionals (CAAMP), says that alt-
hough his organization “supports 
measures that strengthen owners’ 
equity in their homes as well as those 
that encourage the reduction of their 
mortgages,” CAAMP does have a few 
qualms with the changes.

“This is the third set of changes the 
government has made in the last th-
ree years,” Murphy says. “There needs 
to be some stability out there.”

He says rather than reducing the 
amortization period to 30 years from 
35, CAAMP would have preferred that 
the government had required those 
people seeking 35 year amortizations 
to meet the same qualifying stan-
dards as those with a shorter amorti-
zation.

“We think it’s important to have 
those options,” says Murphy adding 
that he “hopes the government will 
revisit those changes in the future.” 

DON’T MISS!

NEWS

Turned down? 
You have options

When it comes to life, some-
times things don’t go quite as 
planned. 

Structuring a mortgage, in some ways, 
requires you to look into that crystal ball 
and hope future ambitions for your hou-
se fi t in line with your mortgage cont-
ract. That said, the lending system isn’t 
so unforgiving that it won’t o� er a few 
checks and balances to help protect 
your home’s equity.  That’s where refi -
nancing and renewing your mortgage 
come in. 

David Sta� ord, managing director of 
real estate secured lending for Scotia-
bank, notes that people often focus on 
rates and neglect to consider the time 

commitments.
“Life events rarely happen at fi ve year 

intervals,” says Sta� ord. “Whether it’s 
refi nancing or renewal people should 
ask themselves more often—how long 
do I want to do this?”

He says people often lean towards a fi -
ve-year term but if they’re planning on 
going through life changes within three 
years, then naturally a three-year mort-
gage makes more sense.

“It’s a term loan and generally spea-
king both sides are locked in,” says Staf-
ford, pointing out that “the lender has 
less opportunity than the borrower in 
most cases” to adjust the terms of the 
mortgage.  

Why refinance?
So once you’re in, you’re in—right? Well, 
not necessarily. In most cases, mortga-
ges o� er an exit strategy, but it might 
cost you. One might break their mortga-
ge for a number of reasons.

According to a survey released by 
the Canadian Association of Accredi-

ted Mortgage Professionals (CAAMP) in 
May, “Thirty four percent of those who 
most recently renewed or renegotiated 
their mortgages did so before their term 
expired. The average time to pay o�  a 
mortgage is 7.4 years less than the origi-
nal amortization.”

Feisal Panjwani, accredited mortga-
ge professional for Invis—Feisal and As-
sociates,  points out that people break 
their mortgages for several reasons.

“In the market we’re in right now, the 
most common would be to get a better 
rate,” says Panjwani. “But it’s important 
for the borrower to be left in a better pla-
ce by breaking the current mortgage.”

Another common reason Panjwani 
comes across is homeowners looking to 
consolidate their debt. 

“(When) rolling debt into your mort-
gage, likely the interest will be a bit 
lower,” says Panjwani of the consolida-
ted debt.

But he says one of the most com-
mon reasons people refi nance is to gain 
funds for home renovations. 

CAAMP’s survey also showed signs of 
this trend: “Equity takeouts amount to 
$26 billion annually, with most funds 
used for renovations ($9.4 billion), follo-
wed by investments ($5.0 billion).”

Consider the variables
Regardless of your reasoning, most in 
the industry o� er a resounding “weigh 
your options.”

“Don’t focus on the rate all the time,” 
says Panjwani. “It’s not always the most 
important factor in a mortgage. Refi -
nancing in the name of a lower rate or 
“no frills” mortgage can leave a bor-
rower trapped in mortgage with few 
options. 

You never know, something like por-
tability might be more important than 
you think if you decide to skip out on the 
bustle of the city and head up the coast.

ANDREW SEALE

editorial@mediaplanet.com

 ■ Question: What options do 
homeowners have when it comes 
to their mortgages?

 ■ Answer: Borrowers may fi nd 
themselves in better standing after 
making a few tweaks to their 
fi nances.

 ANDREW SEALE

editorial@mediaplanet.com

New government, 
new rules—how 
will they affect you?

Purchasing a new home can be 
an overwhelming experience, 
but for the 20 percent of Ca-
nadians who don’t qualify for a 
mortgage from a traditional fi-
nancial institution, it can be 
even more so. 

Being new to Canada, self-employed, ha-
ving no credit history, or a bruised one are 
often reasons for being turned down for 
a mortgage from a traditional lender. But 
the solution can often be found through 
an alternative lender, and utilizing the 
help of an accredited mortgage broker will 
make it even easier. 

The process in applying for a mort-
gage is the same as if one were going 
through their bank, with the stipula-
tion that a 20 percent down payment is 
required. 

Recreating credit
Using an alternative lender will not only 
get a mortgage, but will also help repair 
or create a credit history that will make 
someone more marketable, so they can 
be approved for a mortgage with a tradi-
tional bank. “The average client will stay 
with us for about two years,” says Pino 
Decina, senior vice president of mortga-
ge lending at Home Trust, Canada’s largest 
alternative lender.  “The scenarios that 

prevented someone from being approved 
for a mortgage at a traditional lender can 
be fi xed within two years.” 

A hidden option
Because Home Trust and others like it 
aren’t set up on every street corner, pe-
ople aren’t aware of their options. One of 
the myths that some have of alternative 
lenders is that they will have to pay more 
in fees and interest rates, but Decina says 
this isn’t the case. “If a fi ve-year rate is of-
fered to someone with an A credit rating at 
3.99 percent, an alternative lender would 
o� er the same, but maybe for a one or two 
year term,” he says. “And all they need is 
two years to build up a good credit history, 
and then they can apply for mortgage at a 
traditional bank.” 

ING Direct recently launched a pro-
duct, which aims to help the 250,000 pe-
ople who move to Canada each year get a 
mortgage. “Many people come from pla-
ces where credit bureaus don’t exist,” says 
Martin Beaudry, vice president of lending 
at ING Direct. “They will still have to prove 
a stable source of income, but we want to 
shift the emphasis away from one’s credit 
history.”WE FOCUS ON YOU, THE BROKER, SO YOU CAN 

FOCUS ON YOUR CUSTOMER.
www.canadianafinancial.com   1-877-672-7219

photo courtesy of www.imm.ownlog.com
KEN DONOHUE

editorial@mediaplanet.com

Types of Mortgages

North Shore Credit Union’s 
HomeFlex Mortgage

 ■ A  three-year term—not too 
short,  not too long.

 ■ An open mortgage with a 
fi xed rate of 3.99 percent.

 ■ Fast approvals within 24 hours.

 ■ O� ers one 
of the best 
fi ve-year 
fi xed rates at 
3.64 percent.

 ■ Borrower 
must make a $50 per 
month contribution to a 
Vancity non-registered savings 
plan, along with two other 
eligible Vancity products.

must make a $50 per 
month contribution to a 

Vancity Saver’s 

Mortgage

 ■ One percent discount o�  posted fi ve-year 
fi xed rate mortgage, or on a fi veyear fi xed 
rate portion of a home equity line of credit.

 ■ Cash rebate of up to one percent of the 
amount of the mortgage when you ma-
ke ENERGY STAR qualifi ed purchases or 
purchase CSA approved solar panels.

 ■ TD will donate $100 to the 
TD Friends of the Envi-
ronment Foun-
dation.

purchase CSA approved solar panels.
TD will donate $100 to the 

TD Friends of the Envi-
ronment Foun-
dation.

TD Green Mortgage

 ■ Allows for your credit line and mortgage to be in one plan.
 ■ Pay down your mortgage, and your credit line limit auto-

matically increases.
 ■ Split your mortgage, so that you can have both fi xed and 

variable rate terms in any combination.

Deciding whether or 

variable rate terms in any combination.

RBC Homeline Plan

Jim Murphy
President
Canadian Association of Accredited 
Mortgage Professionals

* O� er and rates may be changed, extended or withdrawn at any time without notice. Some conditions apply.

http://canadianafinancial.com/
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20 minutes could save you 

over $43,000
on your mortgage*. Amazing!

Visit any of our convenient branches or speak with 
your local RBC Royal Bank® mortgage specialist today. 
1-866-864-0420 

TM

A short chat with one of our advisors can 
show you how you can start saving 
thousands and pay your mortgage off faster.

■   Switch from monthly payments to accelerated bi-weekly payments

■  Make one double-up payment each year

■  Make an additional anniversary payment of $1,000 each year 

Plus 
■  Save with an RBC Homeline Plan® credit line at 3.5% (prime + 1/2%)1 

T:11.33”
T:20.66”

http://www.rbc.com/country-select.html

