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British Columbia’s e� orts replenish the 
great Bear Rainforest—and beyond
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Greening the streets
cleaner fl eets for 
public service 
vehicles

home grown
reducing the impact 
of b.c.’s forestry 
industry

boost business
With green initiatives 
in the workplace

www.fpinnovations.ca

FPInnovations’ research in biomaterials and 
advanced automotive systems is bringing 
businesses energy-efficient solutions that will 
help them succeed in an increasingly competitive 
and sustainability-focused economy.

Enhancing competitiveness 
and sustainability through 
energy efficiency.The energy 

of a new 
bioeconomybioeconomy

Our name is innovation.
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Home to some of the most diverse and beautiful natural 
resources in the world, British Columbia is fi nding itself a 
front runner in the sustainable business race.

our forests, our water, 
our climate

“b.c. is one of the 
world’s leaders in having 
sustainable and certifi ed 
forests.”

we ReCommeNd

pAGe 5

green fleets p.6
public service vehicles join the fi ght for fresh air

Water, water everywhere p.7 
making the most of our marshes

did YoU KNow?

In good spirits

! In 2007, WWF recognized the 
Great Bear Rainforest Agree-

ment with a Gift to the Earth—the 
global organization’s highest accol-
ade for a contribution to conserving 
the living world. The Great Bear Rain-
forest Agreement provides increased 
protection and ecosystem manage-
ment for 6.4 million hectares of coast-
al rainforest along BC’s north coast—
home of the Kermode or “Spirit” Bear.

home grown
the measures taken to 
ensure b.c.’s forestry 
industry gives back as 
much as it takes.
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CHaLLenGes

Canada has emerged—through 
the work of entrepreneurial 
companies and industry—
as a leader in innovative 
technologies that marry 
environmental stewardship with 
economic prosperity.  

Clean technologies provide better en-
vironmental and economic performan-
ce, making economies more competiti-
ve, creating new market opportunities, 
driving  productivity growth (Canada’s 
central economic challenge), and pro-
tecting existing jobs while creating new 
jobs for skilled workers.   These innova-
tions are revolutionizing the industries 
at the heart of the Canadian economy, 
notably oil and gas, mining, forestry and 
agriculture.  

Clean technologies are also having a 
direct impact on the lives of Canadians.  
Applications like smart grid and energy-
use monitoring are reducing our hydro 
bills.  Applications that manage indivi-

dual lighting needs or provide natural 
light inside a building are creating a bet-
ter workspace.  Alternative transporta-
tion technologies have the potential to 
reduce our gas bills while,  at an indu-
strial-level,  reducing customer costs for 
food and retail items in the longer term.

British Columbia is playing a lead-
ership role in bringing these innova-
tions to commercial reality.  Looking at 
SDTC’s portfolio alone, there are over 40 
BC-based companies commercializing 
innovative technologies across all ma-

jor sectors of the economy.  
In the building sector, this means 

technologies like gasifi cation systems 
that enable customers to self-generate 
clean, low cost heat and power using 
waste fuels.  It also means solutions li-
ke  an intelligent energy management 
platform that provides building ow-
ners and occupants with accurate and 
user friendly building energy and re-
source consumption information, sig-
nifi cantly cutting energy bills.

BC-based companies have also come 

up with solutions to reduce the envi-
ronmental impacts of the transpor-
tation sector, for example by develo-
ping technologies that allow engines 
to operate on clean-burning gaseous 
fuels such as liquefied natural gas 
(LNG). 

Finally, in the forestry sector, they 
have discovered ways to produce 
high-value added chemicals, such as 
lignin and glycols, from wood was-
te, thereby creating new revenue 
streams from waste and hence mo-
ving this mainly commodity-orien-
ted industry up the value chain. 

The development, adoption and dif-
fusion of clean technologies throug-
hout our economy is happening in 
real time, because firms and govern-
ments increasingly recognize this as 
essential to both environmental and 
economic performance.  Canada, and 
British Columbia, are well-positioned 
for long term success in this clean-
tech revolution.    

Clean technological advancements
“Firms and governments 
increasingly recognize 
this as central to both 
environmental and 
economic performance.”

Vicky J. sharpe
President & Ceo
Sustainable development technology 
Canada

p
icture this: In the 
middle of a rainforest, 
a giant cedar tree 
is dying of thirst 
because in a warming 
climate, its roots are 
freezing. 

This conundrum—described 
by University of British Columbia 
geographers Lori Daniels and Tom 
Maertens—illustrates one of the biggest 
threats to the future health of our 
forests and freshwater: Climate change.

It also demonstrates the critical role 
water plays as the planet heats up. 

Daniels and Maertens, along 
with scientists from Alaska’s Pacifi c 
Northwest Research Station, study 
Pacific Rim yellow cedars.  Their 
research suggests the cedars have been 
declining over the last 100 years because 
they haven’t been getting enough 
water.  Not, as you might think, because 
of drought, but because an average 
warming of .6 degrees is bringing more 
rain than snow to the region. Without 
winter’s protective ground cover, 
the cedar roots are damaged by cold 
snaps, the entire root system becomes 
weakened and the tree can’t take in 
enough water to survive.

When the climate changes, 
everything changes
 “If climate change is the shark, then 
water is its teeth,” says Paul Dickinson, 
CEO of Britain’s Carbon Disclosure 
Project. The impact of warming 
temperatures may be felt, not just as 
drought or fl ood, but through changes to 
nature’s entire water cycle. 

We will feel the bite in thousands of 

complex ways. 
The good news is that some of 

the world’s leading work to combat 
climate change is happening right 
here. Businesses are in a race to go 
carbon neutral. Industry, government, 
communities and environmental 
partners are tackling conservation 
challenges together. British 
Columbians, perhaps more than 
anyone else in Canada, want action.

In fact, an overwhelming 94 percent 
of British Columbians recently polled 
say they want new laws to protect the 
province’s freshwater ecosystems. 

Tackling challenges together
In B.C., WWF is working with scientists, 
governments and community leaders to 
help reduce the stress ecosystems will 
face in the future. Some of the world’s 
leading companies are also stepping up 
to take action.

Catalyst Paper, one of North America’s 
largest producers of mechanical 
printing papers, set one of the most 
ambitious emissions reduction goals 
of any large corporation worldwide. 
Through WWF’s Climate Saver program, 
Catalyst has reduced greenhouse gas 
emissions by 85 percent since 1990. 

Along the way, the company found that 
protecting the environment also helped 
increase effi  ciency and save money. 

This partnership is developing 
new tools to help communities plan 
for their future in the face of climate 
change impacts.  

For people as much as for cedar 
trees, water will be one of the biggest 
sustainability issues we face. The B.C. 
government has promised to update 
our century-old Water Act. So WWF is 
working with other groups to ensure 
that the new law protects water for 
nature and for people. That means 
making sure that we always leave 
enough water in a river to sustain 
healthy ecosystems. And that we 
safeguard our groundwater, B.C.’s 
threatened “buried treasure”. 

Canadians are among the leading 
producers of greenhouse gases which 
cause global warming. Turning 
that around may seem like an 
insurmountable challenge, but here 
in B.C., we have the partnerships, the 
ideas, and the will to be a leader in 
clean energy and other sustainable 
solutions. Together we can create the 
best possible future for Canadians and 
for the planet.

Linda Nowlan
director, Pacifi c Conservation
wwf-Canada

“together we can 
create the best 
possible future for 
canadians and for 
the planet.” 

RooTINg DeeP
Ancient old-growth 
vegetation.
Photo: WWF-CanaDa, a.s. WriGht

B.C. Is A FRoNT 
RuNNeR IN 
CLIMATe 
ChANge 

INITIATIVes

B.C. Is A FRoNT 

FACT

1

?

courtsey of WWF-canada



11-033.1_VancouverSunSustainablilityFullPage_PRESS3.indd   1 11-03-02   9:25 AM



AN iNdepeNdeNt sectioN by mediAplANet to the vANcouver suN4  · mArch 2011 

Have you noticed that the ‘paperless society’ never happened? That’s because paper 

remains a high quality, high touch communication media for newspapers, magazines 

and other forms of print-based information. People still love to interact with paper.

Better still, paper is constant. And, it’s still one of the most environmentally sensitive 

communications media. Consider that paper is made of renewable natural fi bres and 

that paper can be recycled many times over.

Catalyst Paper is a global leader in making paper the responsible way. We are western 

North America’s leading manufacturer of mechanical papers – papers whose raw 

materials are sourced from sustainably managed forests and papers that are produced 

using 89% renewable energy at our BC mills. Catalyst was the first company to 

introduce manufactured carbon-neutral paper for a mass market. Our eye is always on 

using fewer raw materials, wasting less, increasing effi ciencies in manufacturing, and 

lessening our greenhouse gas emissions. There is no one solution and that’s why we 

work tirelessly with our supply chain and other partners, including WWF Canada to 

reach better outcomes.

You can feel good about using paper to get your news and information. You can feel 

even better when you reuse and recycle that paper.

Learn more: catalystpaper.com/sustainability

PAPER ENDURES.
SO DOES OUR 
COMMITMENT TO 
SUSTAINABILITY.
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Mining the benefits of 
sustainable practice
The mining industry is no 
stranger to controversy but 
companies like Teck Resources 
are making big strides to impro-
ve their environmental and soci-
al performance. 

When sustainability and mining 
join forces

Greater public and media scrutiny is 
providing an impetus for governments 
and companies to get their environme-
ntal act together. Last October, for ex-
ample, after a decade of withering cri-
ticism from the Commissioner of the 
Environment and Sustainable Develop-
ment and others, the government tabled 
the Federal Sustainable Development 
Strategy (FSDS), which requires the Fe-
deral government to focus on environ-
mental sustainability in its policies and 
decision-making. 

According to Environment Canada, 
the FSDS will raise the profile of envi-
ronmental issues, placing them on the 
same footing as economic and social is-
sues. The FSDS will affect industry, but 
many mining companies already see 
the value of corporate citizenship and 
are taking the lead themselves. 

For example, Teck Resources has set 
itself ambitious sustainability targets. 
Last September,  it was named to the 
Dow Jones Sustainability World Index 
(DJSI) indicating that Teck’s sustaina-
bility practices rank in the top 10 per-
cent of companies in the resource indu-
stry worldwide and was just previously 
awarded a Towards Sustainable Mining 
(TSM) award in 2009 for its achieve-
ments in these areas.

Cooperation is vital to improving 
image and bottom line
In Teck’s 2009 Sustainability Report, 
CEO Don Lindsay flags an internal 
“cross-functional working group” com-
posed of leaders from across the organi-
zation to gain a deeper understanding 
of sustainability.   To ensure it had the 
most up-to-date data, Teck also develo-
ped a company-wide data management 
system to track and report on sustaina-
bility data.  

The company discloses its GHG emis-

sions through a number of avenues, in-
cluding the Carbon Disclosure Project, 
and the Mining Association of Canada’s 
TSM program.  “Energy use and green-
house gas (GHG) emissions manage-
ment is a key focus for Teck given the 
energy-intensive nature of our opera-
tions,” explains David Parker, VP of Sus-
tainability. 

Industries need to manage wa-

ter usage
Teck has also developed a Water Mana-
gement Policy.

“ [Our company] engages with com-
munities of interest early to understand 
local priorities and avoid or mitigate im-
pact by considering community needs 
into project design; all viable water use 
and supply options are considered when 
planning major projects,” says Parker.

Water is extensively recycled throug-

hout all of our industrial processes, to 
minimize the amount of freshwater in-
take.” Its 2009 Sustainability Report also 
noted that Teck’s total water use had de-
creased by about five percent between 
2008 to 2009.

how we made it

damien lynch

editorial@mediaplanet.com

inspiration

ResouRCe RICh
The mining industry is  
taking measures to  
protect B.C.’s natural 
treasures
Photo:Forestry innovation  

investment

David Parker
VP, Sustainability
teck Resources

Teck Resources
■■ Teck is a diversified resource 

company committed to responsi-
ble mining and mineral develop-
ment with major business units fo-
cused on copper, steelmaking coal, 
zinc and energy.  headquartered 
in Vancouver, Canada, its shares 
are listed on the toronto Stock ex-
change under the symbols tCK.a 
and tCK.B and the New York Stock 
exchange under the symbol tCK.  
www.teck.com

PRofile
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British Columbia wood. Sustainable by nature. Innovative by design.

Today’s quality wood and paper products won’t come at the expense of tomorrow’s forests.
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British Columbia is 
a world leader in sustainable 
forest management.

The global forestry market 
itself has been marred with 
illegal logging and other 
unsustainable practices.

 But tougher regulations and environ-
mental footprint-conscientious de-
cisions in Canada have helped build 
a “greener” pulp, paper and wood 
market.

Avrim Lazar, president and CEO of the 
Forest Products Association of Canada 
and chair of the Advisory Committee on 
Paper and Wood Products to the United 
Nations says “environmental credenti-
als” are essential.

“There’s always a danger of being 
shut out of markets based on environ-
mental decisions,” says Lazar. “We’re 
looking to translate our environmental 
credentials into market advantage.”

He says the key is “extracting more 
value from each tree.”

Biomass—waste left over from the 
manufacturing process—can be con-
verted into biofuels that can be burned 
for energy or used as substitutes in the 
production process.

According to Natural Resources Ca-
nada, bioenergy provided 58 percent of 
the energy used by the pulp and paper 
sector in 2007.

“We’ve gotten onto such a positive 
path that the environmental groups 
have partnered with us—they’re no 
longer campaigning against us,” notes 
Lazar.

A forest-saving framework
In May 2010, 21 forest companies and 
nine environmental organizations sig-
ned the Canadian Boreal Forest Agree-
ment aimed at setting a framework for 
responsible forestry.

Steven Price, senior director of Con-
servation Science and Practice at WWF 
says that work to establish the Forest 
Stewardship Council helped to lay the 
groundwork for the Boreal agreement.

“It’s an exciting and ground-brea-
king agreement between two sectors 
that are normally at war with each oth-
er,” says Price. 

“A tree was still cut to make this pro-
duct. It’s not perfect but it makes less 
impact then other products,” says Price.

NewS iN BRief

Joining forces 
from mulch to 
market

m. d’entremont

editorial@mediaplanet.com

From the jagged Rockies to the 
ocean-kissed coast, British Co-
lumbia is known for its diversity 
in geography, plants and wild-
life and with about two-thirds of 
British Columbia’s total 95 mil-
lion hectares covered in forests, 
it’s hard not to imagine the Wes-
tern province’s friendly attitude 
towards forestry.

Peter Lister, vice president of FPInnova-
tions,  a non-profi t that provides green so-
lutions for the forest sector, says the pro-
vince is forward-thinking when it comes 
to sustainability.

“B.C. is one of the world’s leaders in ha-
ving sustainable and certifi ed forests,” 
says Lister.

Since the 1930s, more than six billion 
trees have been planted in B.C., according 
to data provided by the Forestry Innova-
tion Investment (FII).  Today, 40 trees are 
planted a year per person [in BC].

“As a society we consume resources,  
and we should make sure the resources 
are replaced,” says Lister.

According to data from FII, since 1990, 
pulp and paper facilities in B.C. have redu-
ced their greenhouse gas emissions by 62 
percent.

A key component in sustainability is 

examining soil disturbances and damage 
to wetland ecosystems.

“We try to promote wood structures 
that protect waterways better,” says Lis-
ter, “to make sure  these sediments aren’t 
going into fi sh streams.”

Life partners
But keeping sustainability in the fore-
front requires everyone to play his or her 
part.

“Historically, industry and government 
didn’t work as closely with each other as 
they should,” says Lister. “Industry today 
is much more sensitive to the social licen-
se to operate.”

According to the Council of Forest In-
dustries in B.C., more than 270,000 British 
Columbians (14 percent of the total work-
force) are employed (directly or indirectly) 
by the forest industry.

Maia Becker, vice president of the Fo-
rest Stewardship Council says the goal 
of FSC—which labels sustainable forest 
products—is “to put the power of how 
our forests are handled in the hand of the 
purchasers.”

“Since the founding of FSC we have over 
40 million hectares of FSC-certifi ed fo-
rest,” says Becker. “Six years ago there we-
re only four million.”

According to data collected by the Uni-

versity of British Columbia there are over 
50 species of trees native to the province.

Becker points to the provinces Great Be-
ar Rainforest as a crowning achievement 
of FSC.

“It’s one of the largest FSC-certifi ed fo-
rests,” says Becker.

The Great Bear Rainforest, a 64,000 km 
coastal temperate rainforest running 
from Vancouver Island north to the bor-
der of Alaska, is home to a diverse group of 
plants and wildlife.

In mid February, B.C.’s chief forester, 

Jim Snetsinger, proposed to reduce the an-
nual timber cut allowance in the rainfo-
rest by 23 percent to 767,000 cubic metres.

The mid-coast timber supply area in 
the Great Bear Rainforest covers 2.7 milli-
on hectares on B.C.’s central coast.

The change in protection policies re-
fl ects the province’s ambitions towards 
sustainable forestry.

andrew seale

editorial@mediaplanet.com

BC: a stronghold for 
sustainable forestry

It’s no secret that British 
Columbia is currently in the 
thralls of one of the largest 
recorded mountain pine beetle 
outbreaks in North America, 
which has infested and killed 
about half of British Columbia’s 
commercial pine forests. 

But for some, the outbreak has a silver 
lining.

“If you were to take two-tenths of one 
percent (of the infested wood) per year, 
that would be enough to meet the fi -
ve percent renewable fuel standard for 
B.C.” says Ross MacLachlan, president 
and CEO of Lignol Biofuel. 

He points that without the outbreak, 
the waste produced by the existing fo-
rest products industry is already close 
enough to the amount needed to produ-
ce the material necessary.

“It really is a tremendously promi-
sing thing for Canada to have this re-
source at its fi ngertips,” says MacLach-
lan.

Of course, the downside is a lack of 
cheap technology to produce cellulosic 
ethanol—the biofuel—from trees on a 
commercial scale.

The economics
Lignol breaks the biomass down into 
three components—cellulose, hemi-
cellulose and lignin (which he points 
out could be used as a substitute for the 
binding chemical bisphenol). 

“To date, there are no commercial-
scale processes that are converting cel-
lulose to ethanol,” says MacLachlan. 
“The projects that have demonstrated 
economic viability have only been done 
on hard wood at this point in time.” 

According to MacLachlan, with fun-

ding from the B.C. Bioenergy Network 
and Sustainable Development Techno-
logy Canada, Lignol is working towards 
developing a commercial process for 
converting dead or dying infected wood 
into biofuels.  

“It’s early going but we’ve had some 
good results,” says MacLachlan. “We’re 
a quarter of the way there.”

Michael Weedon, executive direc-
tor of the B.C. Bioenergy Network— es-
tablished in April 2008 with a $25 mil-
lion grant from the B.C. government—
also looks to the hidden benefi ts of the 
beetle.

“The pine beetle presents a special 
opportunity,” says Weedon. “When (the 
wood) deteriorates you get more use-
ful material —indirectly you’re getting 
more biomass.”

He says the economics are there sin-
ce wood waste is, for the most part, still 

buried just like other waste.  
“There are lots of technologies being 

developed that will ultimately make it 
less expensive,” says Weedon.

With more government support for 
innovative clean energy, Weedon says 
it’s only a matter of time before biofuel 
sees an upsurge.

“We’re blessed with a tremendous 
natural resource here; we’ve got the 
right attitude and we’ve got governme-
nt leading,” says Weedon.

UBC has begun its own work on a 
$27-million green energy project that 
will generate enough clean energy to 
power 1,500 homes, partially fuelled by 
dead and decaying trees.

“We’re really on the cusp now,” adds 
MacLachlan.

andrew seale

editorial@mediaplanet.com

no time to waste for fuel alternatives

A soCIAL LICeNse To 
Log
Industry is becoming 
increasingly sensitive to 
replenishing resources.
Photo: Forestry innovation 
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Clean fleets are a breath  
of fresh air
 As technology pushes for  
greener fuel alternatives, com-
panies employing return-to-
base fleets (fleets that opera-
te from a localized hub such as 
transit, waste management and 
parcel delivery) are increasing 
interest in natural gas from  
centralized stations.

“Twenty percent of the urban fleet mar-
ket in North America has switched over 
to natural gas,” says Darren Seed, vi-
ce president of Investor Relations and 
Communications at Westport Innova-
tion, a natural gas engine technology 
company. 

He notes that although 90 percent of 
that is south of the border. “it has started 
to build out here in Vancouver.” 

According to the Pacific Institute for 
Climate Solutions, transportation ac-
counts for about 25 percent of Canada’s 
total greenhouse gas emissions. Total 
emission from the sector increased by 
27 percent between 1990 and 2005.

With greenhouse gas (GHG) emis-
sions on the general public’s mind, 
it’s hard not to see a growing trend 
towards low emission public service 
vehicles. 

British Columbia—where 37 percent 
of the province’s total greenhouse gas 
emissions come from the transporta-
tion sector—has set an ambitious tar-
get to reduce GHG emission to 33 per-
cent in 2020. 

Seed points out that return-to- 
base fleets are the ideal sector for the  
technology.

“For transit or refuse it’s usual-
ly hub and spoke distribution,” says 
Seed. “You only need one or two sta-
tions to refuel the fleet.”

We have the tools
Marcus Wong, corporate communi-
cations manager for FortisBC says the 
technology isn’t new; it’s just cheaper 
to use now.

“The technology has been around for 
25 years,” says Wong. “But it’s only in the 
last five years that the technology for 
commercial vehicles actually became 
economically viable.”

Seed says the other component ne-
cessary to entice companies is making 
sure routes are set up with refuelling  
stations.

“The development of natural gas as a 
viable fuel is paced with infrastructu-
re,” says Seed. “There’s a corridor in B.C. 
that hopefully over the next year and a 
half will extend from Vancouver to Al-
berta and up to the oil sands.”

No wasted time
In February, Waste Management tea-
med up with FortisBC to roll out 20 com-

pressed natural gas (CNG) waste col-
lection trucks for the Lower Mainland/
Metro Vancouver region in order to cut 
back emissions. The CNG trucks, part 
of a return-to-base fleet, will refuel at a 
CNG facility built byFortisBC at the Was-
te Management site in Coquitlam.

“It is the direction that our compa-
ny is moving in,” says Jackie Lang, Di-
rector of Communications for Waste 
Management’s Pacific Northwest Divi-
sion. “The new trucks are part of a long-
er initiative.”

Lang says the waste management 
company is looking to convert 100 
trucks in total to service the Lower 
Mainland region.

The new trucks release nearly zero air 
particulate and have 23 percent fewer 
greenhouse gas emissions.

NewS iN BRief
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■■ A wave of eco-innovation is rol-
ling across Canada and on the crest of 
that wave is a plethora of green-sav-
vy businesses working towards a more  
sustainable future.

Lloyd Lee, business development as-
sociate for Climate Smart, an organiza-
tion that helps businesses build more 
sustainable models, says the benefits 
are two-fold.

“The biggest motivation is cost sa-
ving,” says Lee. “Working to reduce 
their carbon footprint ends up saving 
them money.”

But it’s not just about profit. Call it the 
Triple Bottom Line (people, plant, pro-
fit) or Corporate Social Responsibility—
either way the concepts all distill into 
one message according to Lee.

“[Businesses] should be contributing 
to the environment rather then taking 
from it,” says Lee.

In January, a 15-member roundtable 
of Canada’s top “Green” companies add-
ressed the challenges facing businesses 
going in a more sustainable direction. 
Andrew Wilczynski, director of Envi-
ronment and Corporate Social Respon-
sibility at Telus,  and a member of the di-
scussion,  echoes Lee’s sentiments.

“It’s not just about the next quarter, 
it’s about making sure the business is 
sustainable in the long term,” says Wil-
czynski.

He says the concept of working for 
that social license to operate isn’t new— 
it’s the collaboration between busines-
ses that is helping the movement gain 
momentum.

“The whole idea of CSR as a collective 
philosophy is new,” says Wilczynski. 

stay green
Vancouver’s Listel Hotel has been gra-
dually morphing its business practices 
in an effort to lighten its carbon foot-
print.

The hospitality and tourism sector 
has seen its own spur of innovation in 
sustainability.

“A few years ago you rarely saw a guest 
commenting on environmentalism,” 
says Jim Mockford,  general manager of 
the hotel. “People are quite aware now.”

In 2003, B.C. Hydro approached the 
hotel and offered to replace antiquated 
equipment and lighting as part of the 
company’s Power Smart plan.

After the changeover, Mockford says 
the hotel’s electrical consumption fell 
20 percent.

“That was the first ‘a-ha’ moment for 
us,” says Mockford. 

Inspired by the change, he then ap-
proached Natural Resources Cana-
da, who offered to subsidize and set 
up solar power with connection to the 
ground source heat pump.

Leave it to the locals
Mockford says it’s no surprise that B.C. 
businesses are buying into sustainable 
business models.

“The people out here tend to be more 
in tune to that sort of thing,” says Mock-
ford.

Telus’ Wilcznski also noticed the 
trend.

“A lot of it boils down to demograp-
hics,” says Wilczynski. “I think B.C.’s a 
very green place.”

andrew seale

editorial@mediaplanet.com

Go green and boost business

PAINTINg The ToWN 
gReeN
urban fleets are switching 
to natural gas en masse.
Photo: FortisBC 
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water, water everywhere!
As environmentalists, 
industry leaders and British 
Columbians patiently await 
a new “modernized” Water 
sustainability Act, the spotlight 
is pointed at the Province’s at-
risk wetlands and watersheds.

Brad Arner, manager of conservation 
programs for Ducks Unlimited Canada, 
a non-profi t focused on wetlands ma-
nagement and protection, says the wet-
lands “need to be given very specifi c pro-
tection under the water act.”

“There are over 200,000 acres of pro-
tected habitat in B.C.,” says Arner. “It 
sounds like a lot but when you look at 
a province of this size there’s still a lot 
more we can do.”

In addition to being highly diverse 
when it comes to plant and animal li-
fe, wetlands can function as fl ood con-
trol and natural purifi cation systems for 
wastewater. 

To the polls
According to a poll commissioned by 

World Wildlife Foundation’s (WWF) 
Vancouver chapter, 91 percent of the 
province’s inhabitants say fresh water 
is B.C.’s most precious resource, and 86 
percent think fresh water is extremely 
important to the prosperity and quality 
of life in the province.

But despite the polls showing an eco-
leaning public, it’s a give-and-take situ-
ation.

“It’s always a fi ght—the immediate 
and direct payment is what we’re ac-
customed to,” says Arner. “Everyone’s 
kind of cautious of ‘what’s this going to 
mean to me and my day to day life?’”

But looking beyond that “take what 
you need and address the consequences 
later” attitude is what’s needed to ensu-
re no one has to go without water, accor-
ding to environmentalists.

“We can’t sustain widespread im-
pacts. It’s going to aff ect us further 
down the road,” says Arner. “We don’t 
want to get there.”

getting our act together
The environmental community as a 

whole echoes Arner’s sentiments.
“Right now there are 44 000 water licen-
ses in B.C.,” says Linda Nowlan, director 
of Pacifi c Conservation for WWF Cana-
da. “Those licenses are given out under 
a law that didn’t really pay attention to 
conservation needs.”

Nowlan, who also works as a public in-
terest environmental lawyer and con-
sultant, says even the drilling commu-
nity that relies on extracting water for 
their livelihood, has noticed a drop in 
the watershed.

She says she hopes the new act 
will place environmental fl ows—the 
amount of water needed in a watercour-
se to sustain a healthy ecosystem—as a 
priority.

Natural capital
Nancy Olewiler, a professor in the De-
partment of Economics and director of 
the Public Policy Program at Simon Fra-
ser University, says the new act needs to 
put policies in place that protect the wet 
lands in order to preserve the quality of 
water.

“If you don’t invest in it now and pro-
tect it you’re going to have a huge debt in 
the future,” says Olewiler, of the strong 
proponent of “natural capital”.

She notes that programs like Envi-
ronmental Canada’s Ecological Gift Pro-
gram—which is a donation of land or a 
partial interest in land—are steps for-
ward in protecting sensitive ecosystems 
but more initiatives are needed.

“We’ve got some good stuff  going, but 
is it enough? No,” says Olewiler.

Oliver Brandes, associate director and 
water sustainability project leader at 
the University of Victoria’s POLIS Pro-
ject on Ecological Governance, says in-
creased dialogue between industry sta-
keholders, lobbyists and the public is ne-
cessary to establish a more sustainable 
water act.

“(The old Act) represented a useful 
skill set for a diff erent era,” says Bran-
des. “We need to connect the decision-
making with those that are aff ected.”

PRoTeCTINg PuDDLes
The Creston Mudflats
Photo: DUCKs UnLimiteD CanaDa
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As public sentiment shifts 
towards new ways to offset 
the effects of climate chan-
ge, it’s no surprise a variety 
of programs are cropping up 
to help educate businesses 
about sustainable practices 
and the tools available.

William Koty, director of the 
UBC Continuing Studies Cen-
tre for Sustainability at the 
University of British Colum-
bia, helps to develop courses 
and curriculum that educate on 
sustainability. 

“At its core, sustainability is a 
conversation about what kind of 
future we want as a society,” says 
Koty. “Business is a key driver in 
that conversation.”

Craft a conservation plan
The Centre for Sustainability tai-
lors its curriculum for “small bu-
sinesses, large corporations, not-
for-profits and even governmen-
tal institutions that are trying to 
figure out how to minimize their 
ecological footprint and do good 
for society while still delivering 
customer value that translates to 
profit.”

Melorin Pouladian, a purchasing 
manager at Lululemon Athletica, 
is a graduate of the UBC Summer 
Institute in Sustainability and is 
currently taking professional de-
velopment courses in the Sustai-
nability Management Program.

She says the program is “desig-
ned to test traditional practices 
and teach us how to help trans-
form an organization to support a 
future in sustainability.”

“[The program] has allowed me 
to elevate sustainability within 
my department and to shift my 
mindset allowing me to keep all 
aspects of sustainability in mind 
when operating and making deci-
sions,” says Pouladian.

Koty says to expect a future litte-
red with these kinds of programs.

“The climate is changing— we 
are just at the beginning of a long-
term 20 to 30 year effort to rede-
fine economic value,” says Koty. 
“Businesses that can see past the 
next quarterly or annual report 
stand to benefit greatly by starting 
to embed sustainability principles 
and methods today.”

news

savewetlands.ca

Going. Going. Almost gone.
Wetlands are nature’s best water filters. And they’re disappearing. Fast.  
More than 80 acres of wetlands are lost every day.

Canada is facing an environmental crisis. Despite significant efforts to conserve and restore wetlands,  
destruction and degradation of these valuable natural assets continues. For every day that we allow wetland  
loss to continue, we lose their ability to help improve our water quality, provide homes for wildlife and store  
flood waters. We need to act, now, while we can.

Ducks Unlimited Canada’s wetland conservation programs provide a solution. We work with government,  
industry, landowners and people like you to save our precious wetland resources. Join us now.  
 
Save wetlands. Change lives.

sustainability 101
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Find out more and register: 
cstudies.ubc.ca/sisl

JULY 4-8, 2011
VancoUVer, British coLUmBia

LeaDershiP in action

Gain the perspectives and strategies needed 
to develop policies, create plans and manage 
sustainability projects. the UBC Summer  
Institute in Sustainability Leadership is a  
one-week intensive professional development 
program designed to help you accelerate the 
sustainability agenda in your organization. 

institUte hiGhLiGhts

•  Experts from corporate, academic and  
government sectors share knowledge  
and best practices

•  Applied case studies and guided field  
excursions showcase real-life examples  
of sustainability initiatives

•  Interactive format  provides opportunities  
for networking and encourages the exchange  
of ideas 

Register by May 13 and save $500!

This EarTh hour, 
lET your supporT for clEan EnErgy shinE.

March 26, 8:30PM
BroughT To you By WWf

Join WWF and over a billion people around the world as 
we unite to support solutions on climate change. Switch 
off your lights and join the movement towards clean energy. 

Learn more at EarthHourCanada.org
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