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H Mediaplanet: In your book
The Cold Hard Truth on Men,
Women & Money, you reference
the great financial values your
mother passed along to you.
What would you recommend to
the modern parent who is try-
ing to instill similar values in
their children?

Kevin O’Leary : My mother in-
stilled values that basically say money
is going to be a part of your relation-
ship with the world for the rest of
your life; you're either going to have
a really good relationship or a really
bad relationship with it. Her concept
was basically to not spend too much,
mostlysave and invest savings. Sowhen
you're in your mid 30’s or 40’s you're out
of debtand you're starting tobuild anest
egg;it’saverypragmaticapproach tolife.

H MP: What budgeting advice
would you give someone who
has never lived within their
means and has acquired a
mass amount of debt?

KO: You need to calculate your “90
day number”, which I outline in my
book.You need tolook at your life over
a three month period, add up every

source of income and subtract from
that every expense you've got. You'll
get one of two answers, you're both
making money and slowly building
wealth or you’re going further in-
to debt and losing money. If you find
yourself in a negative number

you absolutely have to

change your life-

be generating a dividend or interest,
I don’t own any securities that don’t.
No more than five percent in any one
stock and no more than 20 percent in
any one sector. If you do that you will
be fine. You'll generate anywhere be-
tween five and seven percent

per year, never spend

the principle only
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to someone who is just

getting their finances on track
and finally has some money to
invest?

KO: There are many good advis-
ors, lots and lots of people who
can help. There are some very
basic rules. In my view you need
to own a portfolio in half bonds
and half stocks; everything should

put a tremendous amount
of stress on yourself and your family
and often it will end in ruin.

B MP: Are financial woes be-
coming an epidemic? How can
they be fixed?

KO: Yes, we need to do more edu-
cation at an early age. I talk about a
thesis where you start teaching chil-

dren about money at age 5. What’s
good about it,what’s bad about it, the
concept of debt and the concept of
time and money. So when children
work, they get paid, or when they use
their time wisely they are rewarded
financially. I think we have not done
a very good job in society. We teach
them about math, geography, sex
education and not money, how stu-
pid is that? I think people have ig-
nored it for a long time; that they as-
sume it’s something everyone learns
or gets from osmosis just by being in
society.Abad relationshipwith money
starts early in life; the time to start talk-
ing about money with your children is
neversoon enough.

H MP: Can you apply a busi-
ness perspective to personal
finances?

KO: Yes and no. Basically the 90 day
number applies to governments,
business and people. You need to
understand you can’t live beyond
your means. It doesn’t matter who
you are. It’s the essence of life. I
consider money a family mem-
ber; it sits at the dinner table with
us. That’s how you should embrace

insight on how to gain control over your financial situation.

what money is. It’s ubiquitous; it’s
always there, it’s your greatest ally
or it’s your worst nightmare and
enemy. Many people find later in
life money ruins them; they never
figure it out and find themselves
in horrific debt, which is a terrible
place tobe inyour50’s,60’s and 70’s.

H MP: What was the worst in-
vestment you have ever made
and what did you learn from
that mistake?

KO: I've made many bad invest-
ments and I've made many good
ones.I've learned that the most im-
portant lesson is diversification;
I never bet the farm, I have never
made an investment so large that if
it fails I'm ruined. What I do is bet
up to five percent of my portfolio on
any one opportunity and hopefully it
works. Diversification is the biggest
lesson I've learned; from it I have
a balanced approached. I do lots of
venture investing that I ensure I can
manage if they go to 0.That’s the key,
never bet the farm.

GEORGE BAILY
editorial@mediaplanet.com
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Beginning to manage your finances can seem like a daunting
task. If you can plan to budget, save, and invest, youre
one step closer to financial freedom.

Achieving stapiiity

or some people, the
words budgeting, sav-
ing and investing
bring animage of hun-
kering down at a desk,
pencil in hand, work-
ing out numbers and
complex calculations. This is one
way, but new software, apps and on-
line calculators have made things a
lot easier—and faster—giving you
more time to enjoy your money,
rather than stress about it.

Budgeting
A budget shouldn’t scare you. It’s
a basic tool that will help you get a
clear picture of your finances; how
much money you earn, you spend,
you owe and you save. You can do a
budget on paper, in a spreadsheet
or online. There are lots of different
resources available to help you get
started—and keep going. Keeping
track of your own money can make
an enormous difference in your life.
Where to start? First, record all
your spending so you know where
your money goes and where you can
make cuts.Next,divide your expens-
es into two categories: things you
need, such as groceries, and things
you want, like tickets to a concert.
Your “wants” will be the areas to

LUCIE TEDESCO
Deputy Commissioner, Financial
Consumer Agency of Canada

target for money you can use to pay
down debts or increase savings.
Then, list all your debts and the in-
terest rate you're paying on each of
them. Make it a priority to pay off
your debt as quickly as possible—
this will save you money. Start by
paying down the debt with the high-
est interest rate first. Paying more
than the minimum payment on

THREE FACTS

That will help you
budget, save and invest

Spending $2.50 aday on coffee
costsyou $912.50 a year.

2 Saving $250 a month for 40

years could give you savings

of $260,917. Saving the same

amount for 30 years may result in

$158,603 of savings (calculated at
an interest rate of 3.5 percent).

3 Your investment risk can be
reduced when you choose a
diversified portfolio of invest-
ments.Aregistered professional ad-
visor can helpyou determine which
investments are right for you.

bills can make a big difference in the
amount of interest you pay and how
long it takes to pay off your debts.

Saving
The earlier you start, the more you’ll
save. Saving lets you make choices,
instead of being pushed from one
spending emergency to another.

We sometimes have trouble sav-

ing since our choices are affected by
powerful forces like emotions, hab-
its and other behaviours. Building
your savings doesn’t mean you have
to dowithout the things that are im-
portant to you. By saving on a regu-
lar basis,you’ll be prepared for emer-
gencies and large expenses.To make
it easier, have your bank automatic-
ally transfer money from your che-
quing account to your savings ac-
count with every paycheque so you
don’t forget.

Investing

Investing can be complex and it
often has risks.The choicesyou make
about investing will affect how much
money you have, when you have it
and what you can do with it. When
you make investment decisions, you
need to get solid information and con-
sider factors like risk, rate of return,
effects of inflation, fees and taxes. Re-
member that other factors may affect
your financial choices, like personal
habits,values and emotions.

Nobody else will care as much
about your financial goals as you do.
You may need financial experts to
help you invest—but only you can
take the first step.

LUCIE TEDESCO
editorial@mediaplanet.com

Mark Salerno
outlines the best
mortgage options
to eliminate
financial risk

4

“Before even getting
to the point of figur-
ing out what sort of
financing you need,
you must do a review
in terms of what you
need in a house.”

Three steps to navigating
risks and return p. 6
Know your risk tolerance
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MILLIONAIRE BY
| ﬂllI/ING $12 A DAY?
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SAVE IT. SPEND IT.
PROTECT IT.

A free financial literacy seminar from
the Canadian Bankers Association for
senior high school students.

Request a seminar today
yourmoney.cha.ca
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RBC Royal Bank

RBCJ

Make buying your first
home a reality.

Introducing our
Yes | Can Mortgage” bundle.

RBC Royal Bank®is committed to first-time home buyers. We have
everything you need to make owning your home a reality.

Low mortgage rates
$500 Housewarming gift’
120-day rate guarantee’

™

Flexible payment options

S X X <

Advice and tools to save you money

v Fees waived on an all-inclusive banking package for up to 6 months’

Speak to an RBC® mortgage specialist for answers to any questions you have
along the way.

Visit rbc.com/yesican today for details.

Advice you can bank on”

Personal lending products are provided by Royal Bank of Canada and are subject to its standard lending criteria. 1 Offer only available to First-Time Home Buyers who obtain a 4, 5 or 7 year fixed interest rate closed residential mortgage with Royal Bank of Canada (“RBC Royal Bank”) or
on one RBC Homeline Plan® mortgage segment. Some conditions on interest rate may apply. To qualify for this offer, clients must have or open a mortgage payment account with RBC Royal Bank. The $500 will be deposited to this account. To be eligible: (i) the mortgage application date
must be on or after March 25, 2013 and mortgage funds must be fully advanced within 120 days from application date; (ii) the mortgage or mortgage segment must be for a minimum principal amount of $100,000. This offer is available for new builder single advance mortgages that close
within 120 days from the application date. All other construction draw/builder mortgages and amendments to an existing mortgage, including port/assumption transactions, an advance of additional funds or a renewal are excluded. Offer may be withdrawn or amended without notice
at any time. Not available in combination with any other offer or rate discount. Other terms and conditions may apply. 2 Terms and conditions apply. 3 You will receive a 3 month fee waiver for the RBC VIP Banking® Account or a 6 month fee waiver for a RBC Signature No Limit Banking®
Account. Other transaction fees may apply. Existing RBC VIP Banking, RBC Signature No Limit Banking, RBC No Limit Banking® or RBC Day to Day Banking® account holders are not eligible for this offer. Eligibility requirements for this offer include that the RBC mortgage payments must
come from the new RBC bank account and where applicable, the client must enroll in direct deposit of their payroll or pension to the new RBC account. The fee waiver will begin within one month of account opening depending on statement cycle. Once the promotional period has expired,
the regular monthly fee of $14.95 will apply for the RBC Signature No Limit Banking® Account and $30.00 for the RBC VIP Banking® Account and will appear on the monthly statement. Offer may be changed or withdrawn at any time; Other conditions and restrictions apply. For full product
details, go to: http://www.rbcroyalbank.com/products/deposits/signature-no-limit-banking.html. ®/™ Trademark(s) of Royal Bank of Canada. RBC and Royal Bank are registered trademarks of Royal Bank of Canada.
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It is never too early to engage
youth in financial discus-
sions. If schools and parents
work from a unified platform,
financial literacy is not far
away for future generations.

When it comes to helping young
Canadians develop their finan-
cial literacy,Canada’s banks know
there is much to be done. Young
Canadians are faced with finan-
cial decisions every day in how
they manage their day-to-day ex-
penses on a limited income. They
are also facing decisions about
saving for post-secondary edu-
cation and how to manage their
budget as they become more in-
dependent. These decisions can
have a lasting impact on a young
person’s financial future. Accord-
ing to a study conducted by the
Investor Education Fund, only
four out of ten students feel they
are somewhat or very prepared to
manage their personal finances
after high school.

A SPONSORED FEATURE BY MEDIAPLANET

Terry Campbell
President, Canadian Bankers
Association

A collaborative effort
Young people who are well in-
formed and able to manage their
own finances can have a positive
impact beyond their individual fi-
nancial situation. In a study con-
ducted by BMO, 96 percent of par-
ents believe that teaching kids
about money is key to a healthier
economy. Everyone has a role to
play if we are to ensure that young
people have the tools they need to
navigate this complex world of fi-
nancial decision-making.

“Young people who are well
iInformed and able to manage
their own finances can have a

positive impact beyond their
iIndividual situation.”

Providing the necessary tools
must be a coordinated effort
among schools, parents, govern-
ments and financial institutions.
Parents can play an important role
by talking to their children about
financial matters. According to a
survey conducted by Scotiabank,
parental encouragement was an
important trigger for adults to
start investing and when asked if
they could do it all over again, 44
percent of Canadians over 55 said
they would begin investing earlier.

Financial literacy in schools
Today, governments are recogniz-
ing the importance of financial lit-
eracy and are moving to include it
in the school curriculum. In On-
tario, financial literacy is being
integrated into grades 4-12. In
British Columbia, financial lit-
eracy has been included as a com-
ponent of a mandatory Grade 10
course since 2004.

Canada’s banks are working
with governments and non-prof-
it organizations to develop re-

sources and deliver programs and
services to young people. Work-
ing with the Financial Consumer
Agency of Canada, the Canadian
Bankers Association developed
YourMoney, a resource delivered
by local bankers in classrooms
across Canada. Volunteers from
Canada’s banks have also worked
with Junior Achievement and
the Canadian Foundation for Eco-
nomic Education to develop and
deliver financial education in
schools.

Developing good money skills
is crucial for young people and
working together with govern-
ments, educators and non-profit
organizations,Canada’s banks are
proud to be part of a collaborative
effort to strengthen financial lit-
eracy right across the country.

TERRY CAMPBELL
editorial@mediaplanet.com

Understanding the process
behind mortgages

Which choice is right for you?

or most people, get-
ting a mortgage is the
biggest financial com-
mitment that they’re
likely to ever make. It
can be a complicated
endeavour. The mort-
gage sector is complex, with a vast
number of varying products and ser-
vices available, all of which need to
be considered. Getting the mortgage
that suits your specific situation is
crucial in ensuring your financial
stability in the long-term.

Looking at the options

“Before even getting to the point of
figuring out what sort of financing
you need, you must do a review in
terms of what you need in a house:
location, size of home and type of
home,” explained Mark Salerno, Cor-
porate Representative,Canada Mort-

Mark Salerno
Corporate
Representative,
Canada Mortgage
and Housing

Corporation

gage and Housing Corporation. “You
really need to think as much as pos-
sible about the types of housing op-
tions. That’s an important pre-cur-
sor to the next step: determining if
you are financially ready.”

A mortgage lender will then
thoroughly examine your financial
situation. If there’s part of your fi-
nancial history that you think may
inhibit your chances of mortgage
qualification, it’s best to be open
from the outset. “It’s a matter of do-
ing things methodically, the lend-
er will want to know all of your his-

Scott E. Plaskett
Senior Financial
Planner & CEO,
IRONSHIELD
Financial
Planning

tory,” said Salerno. “You shouldn’t
try to hide anything. If anything,
get it on the table early and then
your lender can help guide you
through to qualification.”

Financial risk

When choosing a type of mortgage
it’s important to consider the level
of financial risk that you want to
take. Taking a risk, and opting for
a variable rate mortgage may save
you a large amount in interest pay-
ments, but if you work on a tight,
fixed income, it may be best to play

it safe. “Do you get the interest rate
fixed or variable? That really comes
down to risk tolerance,” said Sal-
erno. “If it’s fixed, you know that for
5years you're never going to have to
worry about that interest rate going
up. On the other hand, the variable
rates have tended to be lower than
the fixed rate in recent years.”

Remove emotion

Certified Financial Planner, Scott
Plaskett, believes that seeking the
assistance and advice of a qualified
third party before approaching a
lender can help to keep the property
buying process sensible and finan-
cially realistic. “The most common
mistake that people make is that
they get emotional,” he said. “Un-
fortunately,buying a home is a very
emotional decision, that’s why you
have to make sure that you know

your numbers going into it, and
that you’re working with a financial
planner who can help you be clear
on what those numbers mean for
you. When emotions set in it’s very
hard to see the logic.”

Plaskett believes that this sort of
pragmatic, unemotional approach
is imperative when looking for a
mortgage that suits a specific set of
needs. “There’s nothing worse than
getting involved in a transaction
that is very difficult to unwind after
the fact,” he said. “Just because the
bank says you qualify doesn’t mean
that you can afford it. That’s one of
the biggest misconceptions: quali-
fication and affordability are two
completely different things.”

JOE ROSENGARTEN
editorial@mediaplanet.com
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BUILDING HOME EQUITY WITH THE PROPERTY BROTHERS

New episodes of Buying & Selling
air Tuesdays at 8 p.m. ET/PTand
you can also catch The Property
Brothers on W Network.

@ Mediaplanet: When reno-
vating a home, are there
specific areas you can focus
on that would increase the
value of the home over an-
other area?

Property Brothers: The most
important thing we say to people
when they’re looking to do a
renovation is to understand what
buyers in that area are looking for.
For example: In a first time buy-
er community there is no sense
in spending a bunch of money on
granite counters because a buyer
down the road won’t pay extra for

make sure an expert is there. You
want to make sure you have per-
mits; people think they can do it for
cheaper without permits. The city
is not there to be a pain in the butt;
they are there to make sure every-
thing is done to code.You are setting
yourself up for failure if you don’t get
permits.

B MP: Can your show The
Property Brothers change
people’s perspective of home
renovation by setting realis-
tic standards and practices to
follow?

-
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Building home equity
through money smart
renovations with The
Property Brothers.

PHOTO: COURTESY OF W NETWORK

At the branch
cibc.com/cashback
1 877 434-1909

Talk to us today.

How about new furniture
with that mortgage?

Get up to 3% cash back with the CIBC Cash Back Mortgage.

That's thousands of extra dollars to make your house your home. See us before June 30, 2013,
to take advantage of this mortgage offer.

Cash back offer is available on a 5-year CIBC Variable Flex Mortgage® loan or on fixed rate closed mortgage loans of 3-year terms or greater that fund the purchase of a mortgaged property. Cash back amount is 2% of a mortgage principal
that is less than $400,000 or 3% of a mortgage principal that is $400,000 or more; minimum mortgage loan principal must be $75,000 on date of advance. Cash back is received 7 to 10 business days after closing and is repayable if mortgage
loan is discharged, transferred or renewed before maturity date. Other conditions and restrictions apply. Speak to us for more details or visit cibc.com/cashback. Offer ends June 30, 2013. Offer may be changed or withdrawn at any time.
®Registered trademark of CIBC. “CIBC For what matters.” is a TM of CIBC

CIBC |
/ WHAT

MATTERS.

it because they are not expecting
it. Most people spend a lot of money
renovating a kitchen but will leave
the basement unfinished. It’s better
to finish the entire house and just
a few details on the kitchen. Then
buyers will see a completely reno-
vated house and not just a re-done
kitchen.

[ MP: Are there types of reno-
vations people can do them-
selves to save money and
when should they consult ex-
perts?

PB: Askyourself this question: Do I
know how to do that? If the answer
isno,then it’s time to bring in a pro-
fessional, or at least hop online and
see what is involved.Anytime you’re
dealing with electrical, plumbing
or structural problems, you want to

PB: Our show gives us tremendous
reach, when we tour around the
country, we hear those stories all
the time, “you guys really saved
us and taught us how to find a
good contractor.” “We were pre-
pared,cautious and approached it
without emotion and made a bet-
ter investment.” If you're selling
a home yourself, it comes down
to simple economics. It’s sup-
ply and demand; the more people
you can reach with this product,
the more likely you are going to
get a better offer. If you're work-
ing with a professional, the MLS
(multiple listing services) has the
best reach out there. On average,
homes listed with an agent sell
for more; the cost difference is
pretty much what you’re paying
todoit yourself.

[ MP: Other than great rates,
what are some things people
should look out for in mort-
gage options?

PB: When getting a new property,
bi weekly payments and lump sum
payments each year will save you
tens of thousands in interest. It
doesn’t cost you anymore, it’s just
a call to your bank; but people still
just don’t do it. If you know you’re
not going to have a certain level of
income, it’s not a wise decision to
get a bigger mortgage, cause what
happens if you can’t make the pay-
ments? If your real estate agent is
not reviewing this with you, some-
thing iswrong.Talk to your account-
ant; make a list of must haves and
what you can live without.That will
give you a good picture of what you
can afford. It is important to create

a budget and stick to it, it’s easier to
maintain the budget then it is to cre-
ateone.

[ MP: What should first time
homeowners consider when
buying a home?

PB: Everyone is afraid of lenders, es-
pecially first time home owners.They
are afraid to talk to the bank and tell
them their income. Something we
really stress is that you can have a
great relationship with your bank
and they want your business.They will
helpyou find the best option,ifit'saline
of creditmortgage,a conventional mort-
gage, a high ratio mortgage; there are
different types of lending and they will
find the best package foryou.

I MP: How does credit factorin-
to the decision to buy ahome?

PB: Be aware of your credit situa-
tion.If you want to get the best rates,
you need to make sure your credit is
the best it can be. Understand what
ison there,there maybe mistakes on
there.If you need to strengthen your
credit you can work on it. Even with-
in six months you can strengthen
your credit to ensure you are get-
ting the best rate. Home owners love
to say there credit is perfect; 99 per-
cent of the time isn’t. Everyone has
some sort of debt, the way you carry
that debt can make a big difference.
There are certain ways to down pay
your debt which can help you qual-
ify for more of what you need.

Follow them on Twitter
@MrDrewScott
@MrSilverScott

@PropertyBrother

editorial@mediaplanet.com
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Investment funds e=ill=Deposits This chart contrasts the percentage of savings that Canadians
keep in deposit instruments (such as bank accounts) and in-

? 5% vestment funds. In the late-1990s, there was a major shift, as
people became more aware of the benefits of investment
funds. This trend has now stabilized. During market down-

?m turns, people tend to place a slightly larger portion of their
savings in deposit accounts, but investment funds continue
to play a substantial role in the financial lives of Canadians.

55% SOURCE: INVESTMENT FUNDS INSTITUTE OF CANADA
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very investment car- Tom Hamza potential losses. For a short-term  well at the same time. If you keep
ries some risk. In President, goal, like a vacation in 6 months, allyoursavingsin oneinvestment
general, investments Investor you might choose a lower-risk in- and it performs badly,you could lose

that offer higher re-
turns, like stocks or
bonds, carry a great-
er chance that you
can lose some or all of your money.
Lower-risk investments like GICs or
savings bonds may offer a guaran-
teed return, but you may not make
enough toreach your goals.
Here are 3 steps to help you
navigate the world of risk and
return:

Education

Fund

M 1. Know your risk tolerance

Start by clearly defining your
goals,and make sure they’re realis-
tic, specific and time-based. If your
goal is long-term, like retiring in
20 years, you could choose to take
more risk with your investments
since you have more time to recover

Canadians’ savings patterns have shifted dramatic-

ally over the past two decades. In 1990, people kept
68% of their savings in deposit instruments (such as

bank accounts) but by 2011, this had dropped to 39%.

In 2011, people kept 31% of their savings in investment

funds, up dramatically from 6% in 1990. At the end of
2011, forty-two percent of RRSP assets were held in

investment funds.
SOURCE: INVESTMENT FUNDS INSTITUTE OF CANADA
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vestment so that your money is
there when you need it.

How much return do you need to
meet your goals? If achieving that
return means taking on more risk
than you're comfortable with, you
may need to adjust your goals - or
find a way to save more,so you can
take less risk.

H 2. Spread the risk
Not all types of investments do

Deposits

Investment funds

N Securities

B Other fee-based assets

SOURCE: INVESTOR ECONOMICS, MUTUAL FUND MERS AND COST TO CUSTOMER IN CANADA: MEASUREMENT, TRENDS AND CHANGING PERSPECTIVES, 2012.

everything. By diversifying your in-
vestments across different asset
classes like cash, fixed income and
equities, you stand a much better
chance of smoothing out the mar-
ket’supsand downs.

Consider diversifying across differ-
ent industry sectors, too. Some are
riskier than others and react differ-
ently to changes in the economy.

H 3. Rebalance over time

Your asset allocation, or how much
you invest in each class of invest-
ments, is key. This depends on
your goals, time horizon and risk
tolerance, but most importantly,
it should change over time along
with your needs.

For example, if you’ve just start-
ed your first job, you may not
have a lot to save, but you likely
have a lot of time to save towards
your goals and may be able to
take more risk. As you approach
retirement, protecting your sav-
ings may become more of a pri-
ority - and so might a lower-risk
approach.

Working with a qualified finan-
cial adviser can help you find
the right balance, but the choice
starts with you - and figuring out
how much risk you can take and
still sleep at night.

TOM HAMZA
editorial@mediaplanet.com

For investing in bonds
When interest rates rise,
bond prices fall. When in-

terest rates fall, bond prices rise.

There is the risk that the re-

turn you earn on your in-
vestment doesn’t keep pace with
inflation. You’ll still get your
principal back when your bond
matures, but it will be worth less
in today’s dollars.

A credit rating can provide

information about an issu-
er’s ability to make interest
payments and repay the princi-
pal on a bond If you buy bonds
from a company or government
that isn’t financially stable,
there’s more of a risk you’ll lose
money.This is called credit risk
or default risk. Sometimes, the
issuer can’t make the interest
payments to investors. It’s also
possible the issuer won’t pay
back the face value of the bond
when it matures.

SOURCE: INVERSTOR
EDUCATION FUND
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