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Northern Ontario is one of Canada’s best

kept secrets. As Ontario looks to the future,

Northern Ontario plays a pivotel role in economic
prosperity and business development.

hroughout the
years, I have seen
Northern Ontar-
io’s economy have
its ups and downs
only to bounce
back each time.
Although Northern Ontario is
approximately 6.5% of Ontario’s
population, it possesses some of
the brightest, most innovative,
ambitious, and resilient Canadians
youwill find.

The mid-2000s prompted North-
ern Ontario and its economic
experts to work towards greater
economic diversification. This cre-
ated a shift to new sectors such as
medical research and mining—
both of which were fields that had
previously been embraced, but had
not received the attention they
needed.

New opportunity
In 2005, Northern Ontario officially
opened its own School of Medicine,

Honorable Tony
Clement

Minister, Fednor
and President of
the Treasury Board

operating out of Thunder Bay at
Lakehead University and in Sud-
bury at Laurentian University. It
was the first new medical school to
be opened in Canada since 1967 and
the first to be hosted by two uni-
versities.The school has since been
given an important boost with the
establishment of the Thunder Bay
Regional Research Institute in 2007,
which supports the commercializa-
tion of valuable medical research.
When it comes to mining,North-
ern Ontario is experiencing some-
thing of a renaissance.The Ring of
Fire,a 5,000 sq kilometre mineral-

rich expanse located in the James
Bay Lowlands, contains an esti-
mated $30 to $50 billion worth of
nickel, copper,and chromite. With
some 30,000 claims and dozens of
mining companies exploring the
region, the Ring of Fire has the
potential to generate over 5,000
direct and indirect jobs in North-
ern Ontario alone.

The development represents a
generational opportunity to mate-
rially improve the economic pros-
pects and quality of life across all of
Northern Ontario. And many small
and medium-sized businesses are
well-positioned to benefit, some
with the support of Sudbury’s Cen-
tre for Excellence in Mining Inno-
vation, which focuses on innova-
tion in exploration and integrated
mine engineering, creating good
jobs in highly technical fields.

Withstanding
economic downturns
But the opportunities don’t stop

with mining and medical research.
Women entrepreneurs are flour-
ishing in Northern Ontario, partly
with the support of organizations
like the PARO Centre for Women’s
Enterprise.Through its one-on-one
business counselling, e-learning
workshops, and peer lending cir-
cles, PARO has helped some 4,600
women through the years launch
their own businesses, from veg-
etarian catering services and bed
and breakfasts to alingerie shop.
As Northern Ontario continues
to diversify its economy going for-
ward through different initiatives
and projects, it will be able to with-
stand economic downturns while
creating wealth for the region and
good paying jobs for thousands.

HONORABLE TONY CLEMENT
editorial@mediaplanet.com
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he unique nature of North-

ern Ontario’s ever chang-

inglandscape has inspired

a wealth of creativity that
has produced some of Canada’s best
art, literature,and music.

Hailing from Kirkland Lake in the
Timiskaming district, actor, come-
dian, author, musician, and televi-
sion host, Alan Thicke, is a prime
example of the creativity that the
region can produce. “Growing up
in a small community you have to
learn to find your own entertain-
ment.It definitely contributed tomy
creativity; to entertain yourself you
have to develop a good imagination.

It’s no surprise that lots of cre-
ative people grow up in small com-
munities,” said Thicke. Thicke feels
that attending a small, local school
gave him the opportunity to experi-
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Alan Thicke
Actor, writer and producer

ence everything that the education
system had to offer. “There were
only twenty seven people in my
graduating class.At schools in small
communities you get the opportu-
nities to do things that you wouldn’t
in a school of twenty-five hundred

pupils. I was a quarterback for the
football team, for example,and that
never would have happened if I

1”7

went to school in Toronto!

Higher quality of life
Thicke believes that there is a supe-

rior quality of life in small north-
ern communities, like the one he
grew up in. “I often feel sorry for
my own children that they grew up
in some luxury, with some entitle-
ment. They didn’t get the chance
to walk to school in the mornings,
to grow up feeling that sense of
community. Everybody knew each
other in the towns where I grew
up,the community was just like an
extended family.”

It was when his grandparents
were both moved into a nursing
home that Thicke saw the best
side of the Northern Ontario com-
munity spirit. “You could really see
the community reacting, all of the
neighbours were rallying together,
taking butter tarts and magazines
to the hospital. They look after their
own. It’s such a nurturing commu-

nity and that’s endemic to Northern
Ontario.”

Returning every year

Although Thicke moved to LA to
pursue his career in television, he
still has a strong bond with North-
ern Ontario, “I still have family
there and I know that the tradi-
tions in the community still exist.
Ever since my kids were born, over
thirty years ago, I've gone back
every summer. I felt that it was
important for them to see where
their father grew up: to show them
thevalues that I grew up with, the
values that I am proud of.”

JOE ROSENGARTEN
editorial@mediaplanet.com
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[aking your
education further

olleges and universi-

ties serve as hubs for

the economic devel-

opment, research, and
innovation that is essential for
building strong, prosperous com-
munities. This is especially true
in Ontario’s northern communi-
ties where vast distances sepa-
rate the cities and towns in which
post-secondary institutions are
located.

Support in education

Our government also continues
to support Contact North/Con-
tact Nord—a distance education
and training network that helps

broaden postsecondary opportu-
nities for Northern Ontario stu-
dents by providing online access
to over 18,000 courses and 1,000
programs from colleges, universi-
ties and other training providers.

We are supporting innovative
projects that address the unique
needs of the northern workforce,
such as Cambrian College’s new
Mobile Trades Training Trailer. It
is a one-of-a-kind mobile lab that
brings customized apprenticeship
training in the skilled trades to
remote areas and Aboriginal com-
munities adjacent to mining and
industrial developments. But we
cannot stop there.

ONTARIO OFFERS
AMAZING
EDUCATION

Strong economy
Our goalin theyears ahead isto con-
tinue to support innovative projects
like these in keeping with our gov-
ernment’s ongoing commitment
to help our northern communities
thrive in the new economy.
That is why we have placed such
a high priority on providing North-
ern Ontario students with local
choices for postsecondary studies
and encouraging graduates to stay
in the region—crucial elements in
supporting a strong and vibrant
northern economy.
BRAD DUGUIDMINISTER OF TRAINING,
COLLEGES AND UNIVERSITIES
editorial@mediaplanet.com
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Learning and Innovation in the North

Sylvia Barnard, President,
Cambrian College
Life in Sudburyis full of opportunities
for people who want to learn, grow,
innovate, and prosper. It’s known as
the “hub” of the north,with research
centres in the health sciences, min-
ing,and other sectors.

Sudbury is culturally diverse, with
a vibrant night life, and is located
in scenic northern Ontario. With a
world-famous film festival, an array
of authentic restaurants, beaches, and
hiking.

George Burton, President and
CEO of Canadore College
What kind of community
involvement does a Northern
education offer?

Experiential learning is one of the

most effective and powerful ways to
train graduates for the new economy.
Strategizing, planning and execut-
ing programs for jobs that are on the
brink of being invented is exactly
where Canada needs to focus in order
to maintain and improve its competi-
tive edge in the global marketplace.

Fred Gibbons, President and
CEO Northern College
What kind of support is offered
at Northern Colleges?
From Accessibility Services and
Financial Aid to our Student Success
Centre and First Year Experience
Services, we are here to support your
personal growth,well-being,and aca-
demic success.We can work with you
to help you reach your full potential.
editorial@mediaplanet.com

COME TO LEARN. STAY TO EARN.

Over the

occupations including accounting, business and office administration,

ext 10 years, the mining sec
13,500 workers. The mining industry employs people in over &5 different

and our campuses are on the doorstep of this industrial boom.

WHY WAIT WHEN WE'RE WAITING FOR YOU!

There is still time to apply to many of our programs starting in September including:
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=== northernc.on.ca

Haileybury | Kirkland Lake

or in our region alone will need

ee | Porcupine

» Welcomes about 3,500 students each year

* Total economic impact of 590 million to the region

* Offering leading-edge specialized programs for the aerospace industry

« Dedicated Aviation Campus adjacent to the Morth Bay Airport Industrial
Business Park

* Unique partnerships with industry focused on business development and
expansion like the Innovation Centre for Advanced Manufacturing and

Production (ICAMP)

¢£CANADORE

college.ca

CANADORE COLLEGE

Part of a strong economy as an employer, an economic
development engine and a cnmmunll}r partner...

Connecting people, education and employment
through leadership and innovation,

1.866.495.7915
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SEEKING CALM
Camping alongside
the water is an exciting
experience.

PHOTO: ETHAN MELEG

n every season, for every taste,

Northern Ontario has what it
takes to inspire and enchant ...and

bringvisitorsback again and again.

From the southern edge of the Great
Boreal Forest that runs through
Ontario Provincial Parks such as
Algonquin,Killarney,and Lake Supe-
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rior Provincial Parks to the Arctic
watershed of Hudson Bay, Northern
Ontario’s huge expanse is divided
into three distinct regions:

Northeastern Ontario
Northeastern Ontario is the gate-
way to the province’s vast and

beautiful northern wilderness. Its
distinctive beauty is shaped by its
position atop the Canadian Shield.
Its vast Boreal forests and ancient
waterways combined with cosmo-
politan attractions in North Bay,
Sudbury, and Timmins offer visi-
tors both urban and rural adven-

tures. In Northeastern Ontario,
there is no shortage of wilderness
adventures, including snowmobil-
ing, fine dining, state-of-the-art
museums, and family-friendly
attractions showcasing the
region’s rich history. Aboriginal
heritage is apparent throughout
the region including on Manitou-
lin Island and the experiences of
the Great Spirit Circle Trail.

Northcentral Ontario

Situated at the meeting point of
Lake Superior and Lake Huron,
Sault Ste. Marie in North Central
Ontario is the gateway to Algoma
Country, offering world-class out-
door opportunities for camping,
hiking, canoeing, and fishing. The
Trans-Canada highway provides
one of the most scenic driving
tours in the country,along the edge
of spectacular Lake Superior. The
region is also home to the famous
Agawa Canyon Tour Train, provid-
ing daily wilderness excursions
from late June to mid-October.The
Group of Seven was enamoured by
the beauty of this area,which they
captured in their paintings. Many

festivals and events take place in
the surrounding communities of
Elliot Lake, Blind River and Wawa.

Northwest Ontario
In addition to world-class hunt-
ing and fishing, eco-adventure
and outdoor recreation await in
Ontario’s Northwest region. Home
to the Sleeping Giant, the bustling
gateway city of Thunder Bay and
a rich Aboriginal history, visitors
will be astounded by the variety of
activities. World renowned parks
like Quetico, Woodland Caribou,
the Lake Superior National Marine
Conservation Area and Wabakimi
beckon. Experience an iconic float-
plane journey to one of hundreds
of remote fishing lodges. Paddle or
sail Lake Superior, the world’s larg-
est fresh water lake or explore Lake
of the Wood’s and its 14,000 islands.
To discover more of Northern
Ontario,visitwww.ontariotravel.net.

THE ONTARIO MINISTRY

OF TOURISM, CULTURE AND SPORT
AND IT’S AGENCY, THE ONTARIO
TOURISM MARKETING PARTNERSHIP
CORPORATION

editorial@mediaplanet.com

A Legendary

Adventure is Cd“mg !




PIAREr

A SPONSORED FEATURE BY MEDIAPLANET

MARCH 2013 - 7

Premier Kathleen Wynne sees a bright future

I had been Premier of Ontario for
less than a month when I climbed
on a plane and headed to Sault
Ste. Marie.

There, I was joined by elected representa-
tives from across the province for the first
cabinet meeting held in Northern Ontario in
nearly two decades.

It’s so exciting as Premier to see the amaz-
ing potential of this province. Northern
Ontario has great economic opportunities,
tremendous natural beauty and unique
priorities. For Ontario to succeed, the North
must succeed.

Our new government is fully committed
to ensuring the aspirations of everyone in
Ontario can be achieved, and that all voices
canbe heard and reflected in our work.That’s
why my team headed north.

Andwe didn’t just have a cabinet meeting;
we took the time to hear directly from North-
erners themselves.

We attended a jobs roundtable hosted by

FAMILY FUN
A unique adventure for the whole family.
PHOTO: GOH IROMOTO

Kathleen Wynne, Premier of Ontario

the Chamber of Commerce, where we met
with local business leaders and learned
more about the needs of the community.
Cabinet Ministers were also out in full
force—Health Minister Deb Matthews
toured a hospital; Education Minister Liz
Sandals was at a school opening; Transpor-
tation Minister Glen Murray met with the
mayor and with a First Nations Chief.

Building prosperity together

This sort of local, direct dialogue and col-
laboration is so important. We know that
the problems people have in Kenora aren’t
the same as those faced in Nickel Belt. Indi-
vidual people have different priorities and so
do their communities. While all Ontarians
want the same things—great schools, great
health care, and exciting job opportuni-
ties —I know local issues are complex and
require creative solutions.

The Ring of Fire—a rich chromite
deposit—presents a modern gold rush of eco-
nomic potential. It is also an opportunity for
us to resolve to work together. To truly real-

ize the potential of the Ring of Fire,we need
business and labour to cooperate, all levels
of government to work together, and for
Aboriginal communities to be involved and
able to benefit.

I want every region of this province to
benefit from a strong economy and I want

to ensure no one falls through the cracks.

A strong, thriving Northern Ontario is an
integral part of a strong, thriving Ontario as
a whole—and that’s the province I hope to
work with all Ontarians to build, together.

KATHLEEN WYNNE,
PREMIER OF ONTARIO

editorial@mediaplanet.com
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Lakes of Northern Ontario
PHOTO: GOH IROMOTO

Exciting facts
you didn't know
apout Northem
Ontariol

B Greenstone is the Gateway
to economic opportunity in
Northern Ontario, the largest of
which is the Ring of Fire - one
of the most exciting mineral
developments in Canada. The
site is located north of Nakina,
the northernmost part of the
Municipality of Greenstone:
Gateway to the Ring of Fire.

B Thunder Bayisa compass cen-
tre to over 500 000 lakes rivers
and streams, an epic destination
for angling, canoeing, kayaking
and boating experiences

B Wasaga Beach sees more
than two million visitors come
to the longest freshwater beach
in the world to swim in warm,
clean, shallow water, and enjoy
the panoramic mountain views
across the Bay

MUNICIPALITY OF GREENSTONE
ECONOMIC DEVELOPMENT,
THUNDER BAY TOURISM,
WASAGA BEACH
editorial@mediaplanet.com
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Question: How has the mining Industry progressed in Ontario?
Answer: Ontario has extensive environmental legislation which creates
sustainability,economic benefits, direct and indirect job creation.

2
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The future of mining:
acting on the opportunities

Ontario’s mining sector is
one of its strongest and
most valuable economic
contributors.

hat comes to mind

when you think about

Ontario mining?

Would it surprise you
to know that an industry with a tiny
footprint on the landscape—all past
and present mining operationsin the
province occupy 250 km2, or 0.023%
of the province’s total area— has an
outsized impact on every aspect of
your life? Ontario mining compa-
nies produce and process mineral
resources that are the building
blocks of essential everyday items—
everything from your kitchen sink to
the latest smart phone, to life-saving
medical equipment. These resources
are also essential to support innova-
tion and to satisfy our growing appe-
tite for greener, cutting-edge prod-
ucts and services.

Connecting industries

Mining is a key contributor to the
Ontario economy, as well as an
engine for regional development
and value-add generation. In 2011,
Ontario’s economy saw mining
revenues of $10.7 billion and explo-
ration investment that exceeded
$1 billion. Since 90% of the inputs
to production are Canadian and
75% of mineral output is exported

to markets in the United States,
Europe and Asia,the mining indus-
try contributes beyond its size
to improving Ontario’s interna-
tional balance of trade. In 2011, the
trade surplus for Ontario mineral
products was $12 billion, while
Ontario’s total goods trade balance
was a deficit of $70 billion.

Employment opportunities

The sector provides a broad scope of
employment and entrepreneurial
opportunities that benefit all parts
of the province—from Windsor to
Perth to Red Lake and the shores
of James Bay. 27,000 Ontarians are
employed directly and another

50,000 indirectly in the fabrica-
tion and processing of minerals,
while the mining equipment and
services sector employs more than
25,000. Wages are 60% higher than
in other industrial sectors,and the
industry payroll is in excess of $1.7
billion. In 2011 alone, mining con-
tributed more than $1B in tax rev-
enues to the three levels of govern-
ment. These revenues go toward
supporting health care, urban
transportation and other public
priorities. In other words, mining
not only provides the materials
needed to construct much needed
infrastructure and technology, it
pays for them too.

The impact of mining extends
beyond mineral extraction and pro-
cessing. Mining is linked to many
other industries and sectors in the
economy, including transportation,
construction, equipment manu-
facturing, environmental manage-
ment, geological services, education
and research,among others.

It provides a major boost to our
financial sector: the Toronto Stock
Exchange is the leading global min-
ing exchange, listing more of the
world’s public mining companies
than any other exchange. In 2011,
it accounted for 90% of world mine
financings and 73% of the total
equity raised. Toronto also benefits
from hosting a number of major
mining conventions, which draw

tens of thousands visitors to the city.

Looking to the future
Itisnowonder that mining attracts
such a high degree of global inter-
est. Analysts around the world pre-
dict that the next 20 years will see
unprecedented demand for com-
modities,as mass urbanization and
rapid development transform coun-
tries like China, India and Brazil,
and as competition and changing
social expectations dictate a shift to
high-tech green economies.

Ontarioisblessed with the geolog-
ical potential to meet the demand.
What’s more,our mining companies
operate according to the highest
standards of excellence, having built
a solid reputation for their safety
and environmental leadership, effi-
ciency, productivity,and innovation.
Building on these advantages and
our desire to be leaders in the green
economy, Ontario is well positioned
to capitalize on the current market
opportunities.

What we need is public support
and government policies aimed at
implementing a deliberate and well
planned strategy for new mines.
Each one of us stands to benefit
from the self-reinforcing upward
cycle of innovation and smart, equi-
table growth that this will generate.

ONTARIO MINING ASSOCIATION
editorial@mediaplanet.com



s a northerner and as

provincial

of Northern Develop-

ment and Mines, I'm

proud of the role that the miner-

als sector plays in the lives of all

Ontarians and the opportunities
it has to offer.

Ontario has tremendous min-

Minister

eral wealth. Some of Northern
Ontario’s mining camps—Ilike Sud-
buryand Timmins—have been pro-
ducing for more than 100 years and
are world renowned. Currently, we
are poised for another area of the
province to become a new global
mining producer.

Rich in minerals
The Ring of Fire—a 5,120 square
kilometre region located north-
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THE RING OF FIRE Mineral rich resources are expansive in the ring of fire.
PHOTO: ONTARIO’S MINISTRY OF NORTHERN DEVELOPMENT AND MINES

east of Thunder Bay—is estimated
to have significant deposits of
nickel, copper and platinum. Most
exciting though, is the discovery
of chromite—a key ingredient
in making stainless steel. It has

been suggested that the Ring of
Fire could house one of the richest
chromite deposits in the world.
Proposed private sector invest-
ments in the Ring of Fire currently
total approximately $4 billion.They

include Cliffs Natural Resources’
proposed $3.3-billion investment
in a chromite mine, a road into
Ontario’s Far North, and a ferro-
chrome processing facility near
Sudbury, and Noront Resource’s
$609-million investment in a
nickel mine.

Benefitting communities
Once operational, the Cliffs proj-
ect alone is expected to generate
approximately 1,200 direct jobs,
more than 4,700 indirect jobs and
an annual contribution to GDP of
approximately $1.7 billion annually.
This project will be the first chro-
mite mine in North America. Our
government has prioritized keep-
ing the processing facility in North-
ern Ontario, bringing to the region
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an additional 500 full-time jobs.As
well, transportation infrastructure
could unlock additional mineral
potential and benefit remote, fly-
in First Nations communities and
northern communities.

My ministry’s Ring of Fire Sec-
retariat has been working closely
with industry and First Nations to
ensure sustainable development
and support opportunities for all
northern communities.

This project continues to be a
priority for Premier Wynne and
our government.

MICHAEL GRAVELLE,
ONTARIO MINISTER OF NORTHERN
DEVELOPMENT AND MINES

editorial@mediaplanet.com

OVERHALF A CENTURY OF EXPERIENCE
AT WORK FOR ONTARIO

TIMMINS

GOLDEN
INVESTMENT _
AND CAREER
OPPORTUNIT!
ABOUND

Kirkland Lake Gold is an operating and exploration gold company in Kirkland Lake,
Ontario in the Southern Abitibi Greenstone belt in northeastern Ontario. In 2001, the
company acquired 13,000 acres of five contiguous formerly producing gold mines,
which had historically produced 21 million ocunces of gold grading 15.1 grams per ton
(0.44 ounces per ton) primarily from the Main/'04 Break system. The future of the
Kirkland Lake camp brightened significantly some 6 years ago when there was a new
high grade geologic discovery called the South Mine Complex ("SMC™) discovered
on its ground. The current focus is on expanding gold production from the historic
Main/'04 Break, and the new SMC.

With its expansion plans, the company has its sights on producing 150,000 ounces
during fiscal year 2014, and ratcheting up thereafter. With over 1,000 direct
employees, Kirkland Lake Gold has become an important part of the Kirkland Lake
area regional economy.

The company's corporate goal is to create a self-sustaining and long-lived
intermediate gold mining company based in the historic Kirkland Lake Gold Camp

by increasing production capacity to 2,200 tons of ore per day in several stages. This
will reduce production costs by realizing the economies of scale associated with

that higher production capacity. At the same time, the Company is committed to
maintaining a significant exploration program aimed at developing and maintaining a
property wide reserve and resource base sufficient to sustain a mine life of more than
ten years for as long as practicable.

' KIRKLAND LAKE

For more information visit
|GoLD INC.

us at www.klgold.com
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TIPS

How you
can help
keep forests
healthy

Wood and paper products are
great environmental choices as
long as they come from forests
that are managed responsibly.
What can you do to support sus-
tainable forest management?

Respectable roots. Start by
looking for products with labels
showing they are third-party
certified. This means wood and
paper products are from forests
where harvests are regenerated
-habitat,water quality and biodi-
versity maintained, communi-
ties respected,and a lot more.

Push your providers. Encour-
age retailers to stock building
products or paper from certified
sources by letting them know
this is your preferred choice.

Reach beyond the R’s. Recy-
cled paper is an excellent choice
but it will never meet all of our
paper needs. Complete the equa-
tion by looking for certified
paper products.

SUSTAINABLE FORESTRY INITIATIVE
editorial@mediaplanet.com
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Ontario forest
sector—sustainable
by nature

Celebrating Ontario’s
remarkable renewable resource

There are many reasons
to celebrate sustainable
forestry and forest products.

ith sixty-six percent
of Ontario covered
by forests, it’s no
wonder that our
province’s sustainable forest sec-
tor plays such an important role in
our economic well-being. Despite
the recent recession, Ontario’s
forest sector continues to sup-
port about 200,000 jobs in over 260

communities across all regions of
the province.

Forest activities in Ontario are
governed by one of the most strin-
gent regulatory frameworks in the
world making us a world leader in
sustainable forest management.
Less than one-half of one percent of
Ontario’s forests are harvested each
year,and by law, plans to renew the
forest must be in place prior to har-
vest. Our forest management plans
are developed to ensure sustainable
management over a 100-year cycle
and require the management and
protection of non-timber values
including tourism, water quality
and wildlife, including the protec-
tion of species at risk.

World leader

Forest products naturally have
many environmental advantages.
Wood is renewable, reusable and
recyclable—in fact,wood is consid-
ered to be the only renewable build-
ing material. According to the Inter-

RENEWABLE RESOURCES
Sixty-six percent of Ontario is
covered by forests.

PHOTO: SAMANTHA GABBEY

national Panel on Climate Change
(IPCC) sustainable forest manage-
ment and the use of wood products
can help mitigate climate change.

v

FOREST P!

ODUCTS
HAVE BECOME
OUR MOST
SUSTAINABLE
PRODUCT

One thing is for certain—the
world needs wood. Housing starts
in the United States are forecasted
to increase by 30% in 2013 alone.As
markets for forest products recover
around the world, Ontario has an
opportunity to become a world
leader in the production of sustain-
able forest products

There is a wonderful opportunity
in front us - one that, if we can capi-
talize on,will result in stronger com-
munities and job creation in Ontario.

For more information on for-
estry and forest products,and how
you can support this remarkable,
renewable resource, please see:

www.ofia.com
www.ontariowood.ca
www.ottawavalleywood.com
www.realtreehuggerwordpress.com

ONTARIO FORESTRY
INDUSTRIES ASSOCIATION

editorial@mediaplanet.com
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Look. Ask. Buy.

protecting our forests. Learn

[here are two ways to do your part to ensure we have healthy forests for generations to
come. Recyele your paper products. Look and ask for the SFI® label on the wood, paper
and packaging products you buy. It's a symbol of responsible forestry and a commitment to

more at www.sfiprogram.org/BuySFI,

@ SUSTAINABLE FORESTRY INITIATIVE

Lok T
an oo

s, Gooed for o forests”




Northern Ontario’s economy
has strong roots in the
resource sectors. Known
for its vast natural wealth
and biodiversity, the area
contains almost 700,000
square kilometres of

Crown forests and is home
to one of the world’s top
mining regions. Account-
ing for over six per cent of
Northern Ontario’s jobs, the
natural resource sector is
also the largest private sec-
tor employer of Aboriginal
peoples in Canada.

Ontario’s natural resource indus-
triesrecognize thevital role Aborigi-
nal communities play in the respon-
sible development of the province’s

A SPONSORED FEATURE BY MEDIAPLANET

natural resources. In Ontario, the
mineral industry is encouraged to
work closely with Aboriginal com-
munities as mining claims are
staked, explored and developed
on their traditional land use areas.
Since 1999, in Ontario, industry
and Aboriginal communities have
signed more than 100 mineral devel-
opment agreements to help ensure
that Aboriginal people participate
in,and benefit from, mineral devel-
opment. Aboriginal communities
and businesses are also key contrib-
utors to Ontario’s vibrant mining
supply and services sector.

Natural endownment

Ontario’s forestry companies are
also building positive relation-
ships with Aboriginal communi-

ties. Through greater involvement
of First Nations in the business of
forestry,communities and industry
are increasingly sharing the plan-
ning and monitoring of commercial
harvesting. Jointly both groups con-
tinue to create employment oppor-
tunities for Aboriginal workers in
forestry operations, in value-added
manufacturing and in supplying
other forestry sector services.
Working with Aboriginal com-
munities, Ontario’s resource sec-
tor is pursuing balance between
sound environmental stewardship
and natural resource development
to ensure the province’s natural
endowment can be enjoyed for gen-
erations to come.
THE GOVERNMENT OF ONTARIO
editorial@mediaplanet.com
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Pursuing balance between sound environmental stewardship and natural
resource development. PHOTO: ONTARIO POWER GENERATION
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orthern Ontario manages
to combine two things
that don’t always go
together: a robust, thriv-
ing economyand a traditional sense
of community spirit. Significant
municipal investment has helped
to create strong local infrastruc-
tures,which in turn has stimulated
growth and attracted a diverse
range of businesses to the area.

Business incentives

The diversified nature of Northern
Ontario’s economy means that the
region does not rely on any one par-
ticular industry. “We’re buffered
from wild swings in the markets,”
said Mayor of North Bay,Al McDon-
ald. “We weren’t really affected by
the recession that started in 2008,
we continued to grow at a moder-

advancements in

ate pace. We're just shy of a billion
dollars worth of building permits
since 2000.”

McDonald believes that North-
ern Ontario’s skilled labour force,
availability of serviced industrial
land, and business incentive plans
make it an attractive prospect for
big business. “Our industrial tax
rate was reduced by sixty six per
cent and it is now extremely com-
petitive with any other city in the
country. We also have a college and
university that are very responsive
to business and industry,” he said.

The strong economy ensures
plenty of employment oppor-
tunities for Northern Ontario’s
residents. The Mayor even uses his
Twitter account to post job open-
ings that need filling. McDonald
said, “We’ve just built a half billion

Alan McDonald
Mayor, North Bay

'

dollar hospital that employs twenty
three hundred people. We have
an Ontario Provincial Police com-
munication center and the school
boards are also a big employer. We
have all of the pieces of the puzzle in
place for future success.”

Often referred to as the ‘Gateway
to the North,” North Bay has good
transport links to Toronto, Ottawa
and Montreal, which further
increases its popularity amongst
start-up businesses and companies
looking to relocate. The city’s Jack

Northern Ontario

Garland airport industrial business
park is becoming a hub of local
industry and is home to a 10,000-
foot runway.

Development

“The airport business park is
the future for development and
growth because of the availabil-
ity of land beside the runways.
We have an Airport Community
Improvement Plan (ACIP), which
incentives
including a tax incremental based

offers investment
grant that refunds the increase in
the municipal portion of property
tax.The ACIP also offers a fee rebate
program that waives industry
development charges and provides
a refund of municipal fees includ-
ing planning, legal and building
permits,” explained McDonald.

Life in Northern Ontario is not
all about business.The region takes
pride in its natural beauty and
array of outdoor activities. “We’re
a pro-business community, but
we’re also a healthy community.
We have a lot of green space, fresh
air and clean lakes.We’re fortunate
that we have a very green region.”

McDonald thinks that com-
munity spirit is what epitomizes
Northern Ontario. “The fact that
there’s a real small city feel to
our communities is, I believe, our
most important asset. We’ve been
able to keep that spirit of work-
ing together in the community,”
he said. “That’s what has made us
successful.”

JOEROSENGARTEN
editorial@mediaplanet.com



WE'VE CERTIFIED 100% OF THE WOODLANDS
WE MANAGE TO INTERNATIONALLY-RECOGNIZED
SUSTAINABLE FOREST MANAGEMENT STANDARDS.

We're committed to not only meeting, but exceeding world-class

environmental standards. To date, we've planted over a billion s
w0

trees in Northern Ontario alone. : . by

We protect and preserve the natural resources in our care and
fully support our other valuable resources - our employees and

\ 5 .
the communities where we live and work. reSOIme

To learn maore, visit resclutefp.com/sustainability

Forest Products

Richard Garneau, President and Chief Executive Officer




